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School board 
looking for 
new schools 


Capital Plan. 

Edmonton public 
announces need list 
for next three years 



LEAH 

GERMAIN 

leah.germain® metronews.ca 


Last year’s string of school 
announcements was just a 
drop in a very deep bucket, 
according to the Edmonton 
Public School Board (EPSB), 
which estimates it will need 
between 12 and 23 new 
schools to keep up with de¬ 
mand. 

At an EPSB board meet¬ 
ing Tuesday, trustees ap¬ 
proved the district’s latest 
capital plan, which includes 
21 proposed new schools 
over the next three years 
and an additional nine 
school-modernization pro¬ 
jects. 

But according to ex¬ 
pected population growth, 
the district will need closer 
to 23 by 2019. 

“That’s just to meet the 
new growth projections for 
the new areas,” said EPSB 
board chairperson Sarah 
Hoffman, who broke down 
the district’s expected en¬ 


rolment growth over the 
next five years. 

While the province has 
promised four new schools 
for the district in the last 
year, it hasn’t allocated 
any new cash in the latest 
budget for additional build¬ 
ing projects. 

Yet EPSB superintendent 
Darrel Robertson said it’s 
important for the school 
district to continue advocat¬ 
ing for new schools. 

“With an election around 
the corner, you never know 


on the priority list for next 
first year, the board will be 
asking for a $ 7-million mod¬ 
ernization for south-side 
Brander Gardens, which 
serves its neighbouring 
communities along with 
an influx of students from 
the city’s newest south-side 
neigbourhoods, including 
Windermere. 

Brander Garden parent 
Lita Bablitz called the an¬ 
nouncement a day late and 
a dollar short. 

“Right now, we have 


Quoted 



“With an election around the corner, 
you never know what’s possible.” 

EPSB superintendent 
Darrel Robertson 


what’s possible,” he said. 

In order to meet cur¬ 
rent pressures in the city’s 
newest neighbourhoods, 
the latest capital plan has 
slated a new lcindergarten- 
to-Grade-6 in Windermere, 
along with new lcindergart- 
en-to-Grade-9 schools in the 
Grange, Heritage Valley and 
Ellerslie communities as 
top priorities for 2015. 

Landing in the 12th spot 


a daycare that’s trying to 
operate off of a stage, we 
have a gym so small we 
can’t have all our children 
in it for an assembly,” Bab¬ 
litz said. 

“We are at the seams and 
we are making it look good, 
simply because we have 
great staff, but they are — 
each and every one — on 
their last rung,” she added. 
“It’s too much.” 
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©LEXUS 


2012 Lexus GX 460 Ultra Premium 

Auto leather sunroof navigation, rear DVD, 
only 31,000 kms. LUA084 

only $ 67,850 



2013 Lexus RX350AWD 

Auto, leather, navigation, Touring Package. 
Grey in Colour. L400124A 

* 48.850 


2013 Lexus ES350 

Auto, leather, sunroof. L300094 

only $ 34,850 



2009 Lexus GS450H 

Ultra premium auto leather sunroof 
navigation low kms only. L3D0859A 


* 28.850 



©LEXUS 


2011 Lexus RX350 AWD Touring Package 

Auto leather sunroof navigation low kms. 
L4D0488A 



2010 Lexus RX350 

auto leather sunroof touring package low 
kms L400089A 


©LEXUS 



2010 Lexus RX450h AWD Ultra Premium Package 


Auto leather navigation sunroof 
L400389A 



2010 Lexus IS 250 AWD 

auto leather moon roof navi, low kms 
LUA087 



only $ 41,850 


2011 Audi Q5 2.0T Premium Plus 

Auto leather sunroof only 48000kms. 
LUA082 
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2013 Hyundai Genesis 3.8L GT 

Auto leather sunroof many extras only 
24000kms factory warranty. L400405A 


only $ 39,850 


only $ 44,850 



2011 Jeep Wrangler Unlimited Sahara 


Auto leather navigation low kms. 
L400531A 


only * 31,850 



2013 BMW X5 35d xDrive 

Auto leather panoramic roof Executive Edition only 12000kms 
4year/80000kms no charge maintenance. L400414A 



only 


* 38.850 


only $ 32,850 


only $ 27,850 


780 - 989-2222 

www.lexussp.com 

On the Comers of Ellerslie and Gateway Blvd. SW 

All prices plus GST. See dealer for details. 


South Pointe 


only $ 59,850 
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Provincial effort 


Online organ 
donor registry 
may bolster 
donation rates 

Albertans can now sign up 
online to become organ 
donors, in a move Health 
Minister Fred Home hopes 
will bring the province’s 
donation rate from among 
the worst in Canada to the 
best. 

Home said Alberta cur¬ 
rently sees just 10 people 
per million donate organs 
per year, down from a rate 
of 17 per million a decade 
ago. 

“More than 500 people 
are waiting but we expect 
fewer than 40 people will 
actually donate organs or 
tissue this year, based on 
current trends,” Home said 
Tuesday, before signing up 
himself as a donor using 
the online system. 

Making the process 
simpler is key to boosting 
donation rates, he added. 

“Some people will 
not donate for reasons of 
religion or other convic¬ 
tions and we, of course, 
respect that,” Home said. 
“But some people may not 
have made the decision to 
become a donor because 
the process is not simple, 
convenient or readily avail¬ 
able.” 

While the registration 
can take place entirely 
online, a second step still 
requires Albertans to print 
out a document, sign it in 
front of a witness and mail 
it in to make their wishes 
legally ironclad. 

Premier Dave Hancock 
welcomed the new service 
and registered as a donor, 
himself, too. “This new 
initiative will save lives,” 
Hancock said. “It will bring 
happiness and healing to 
so many Albertans.” robson 

FLETCHER/METRO IN CALGARY 


Fatal crash. Man accused 
in Good Samaritan’s 
death pleads not guilty 


A man accused in the death 
of a Good Samaritan who had 
stopped on Edmonton’s ring 
road to help a stranded driver 
has pleaded not guilty. 

The trial for Kieran Porter 
began Tuesday. 

Andrew Green was struck 
and killed on Anthony Henday 
Drive in June 2012. Green, who 
was 46, was helping another 
driver change a tire and was 
putting down traffic triangles 
when he was hit. 

Porter is charged with 


Alleged hit-and-run 


Andrew Green was helping 
a driver change a tire when 
he was hit by another car. 


failing to stop at the scene of a 
fatal collision, careless driving 
and hit-and-run. 

It took police several 
months to find the suspect 
with the help of a tip to Crime 

Stoppers. THE CANADIAN PRESS 


Leaked memo. Province 
meddling with FOI rules, 
says Wildrose party 


Alberta Jobs Minister Thomas 
Lulcaszulc is being accused of 
orchestrating government¬ 
wide interference in the free¬ 
dom of information process 
for partisan political reasons. 

The Wildrose party says 
the proof is in a leaked gov¬ 
ernment memo dating back 
to November, when Lulcaszulc 
was deputy premier under 
then-premier Alison Redford. 

The memo notes Lulcas- 
zulc directs that all freedom 
of information requests that 


could embarrass the govern¬ 
ment be flagged weekly for 
political staff. 

Wildrose Leader Danielle 
Smith says the memo shows 
that the government is break¬ 
ing legislature rules to tailor 
the release of information. 

But Lulcaszulc says the 
memo merely ensures that 
cabinet ministers receive a 
few days’ notice of the release 
of information so that they 
are prepared to answer ques¬ 
tions on it. THE CANADIAN PRESS 


Man charged in city’s 
8th homicide of 2014 


Fatal altercation. 

Victim found dead in 
west-end parking lot 


LEAH 
GERMAIN 

leah.germain(ametronews.ca 

Edmonton police have 
charged a 28-year-old man fol¬ 
lowing a fatal altercation in a 
west-end parking lot Mon¬ 
day night, marking the city’s 
eighth homicide in 2014. 

Police responded to a park¬ 
ing lot near 160 Street and 
Stony Plain Road shortly after 
11:30 p.m. on Easter Monday. 
There they found the body of 
an unidentified male. 

Shortly after arriving on 
scene, EMS responders pro¬ 
nounced the victim dead as a 
result of his injuries. 

The medical examiner 


Homicides 


8 

The number of homicides in Edmonton so 
far in 2014. 

confirmed the male died 
due to blood loss from a stab 
wound. 

Joshua Allen Letendre was 
charged with second-degree 
murder Tuesday. 

Serving at a restaurant 
across the road from the in¬ 
cident, Shannon Gibbons said 
she arrived to work Tuesday 
morning and was detoured 
because of police barricades. 

“It’s unusual to see some¬ 
thing to this extent,” said Gib¬ 
bons about the neighbour¬ 
hood. 

Letendre is expected to ap¬ 
pear in court Wednesday. 




Edmonton police were on scene, Tuesday morning, of the city's eighth 
homicide of 2014 near 160 Street and Stony Plain Road, leah germain/metro 



Spring Demo Sales Event. 

Save $7,000.00 on select 2014 Demos 

B250, CLA250, C-Class, E-Class and GLK Models 


Ask us about Prepaid Maintenance. 
Mercedes-Benz.ca/PPM 



The David Morris Difference: 

Over 70 cars and SUV’s on Sale to choose from.. 


I Mercedes-Benz 


David Morris Fine Cars, 17407-111 Avenue, 780-484-9000, davidmorrisfinecars.com 


Mercedes-Benz STAR DEALER 


© 2014 B250/C350 4MATIC sedan shown above. Total price for above noted models $26,611.00/$30,011/$36,661/$54,911/$39611/$56,011, includes freight/pdi, admin fee, security etch, AC recovery, tire levy and AMVIV fee also includes $7,000.00 discount. Prices may vary depending on model 
and equipment levels. Some Demos have mileage which may vary. Insurance, licence and registration costs are extra. This offer cannot be combined with any other offers and is valid while supply lasts, based on a first come first serve basis. See a David Morris Fine Cars Ltd. sales consultant for details. 
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*Offer is valid on a WestJet Vacations booking made between April 3 and April 30, 2014 (11:59 p.m. MT) inclusive, for travel 
from April 7, 2014 until June 25, 2014 inclusive. All travel must be completed by June 25, 2014. Minimum 3 night stay 
required. Minimum eligible spend of CAD $699 on the base price of a WestJet Vacations package, exclusive of taxes, fees and 
charges. New bookings only. Not valid on group bookings. Valid for U.S. and International bookings only. Advance booking 
required. Offer is available to WestJet Rewards members only. To join, visit westjet.com/rewards. Enrolment in WestJet 
Rewards prior to travel date is required and member’s 9-digit WestJet ID must be included on the booking. Only the primary 
traveller, defined as the first traveller listed on the vacation booking/confirmation number, may collect the WestJet dollars 
associated to the vacation package booking. Only one (1) $100 WestJet dollars bonus will be issued per vacation booking/ 
confirmation number. WestJet dollars have no cash value. All other program terms and conditions remain in effect. WestJet 
Vacations reserves the right to amend or discontinue the offer at any time. See westjetvacations.com for full offer details. 


$ 100 

Bonus WestJet dollars 


Book a WestJet Vacations package and 
earn an extra $100 WestJet dollars per 
vacation itinerary for a future flight or 
vacation package.* Put winter behind 
you and warm up on a beach. 

Book by: April 30, 2014 

Travel until: June 25, 2014 


Book at westjetvacations.com or call your travel agent. 


vacations 



Harbin Gate may 
be on the move 


Big changes. City also 
moves ahead with 
bridge removal 


Edmonton’s Chinatown 
could have a new entrance 
and one less bridge to cross, 
under a plan councillors 
moved ahead with Tuesday. 

Councillors approved a 
motion asking for a more 
detailed budget to move the 
Harbin Gate from its cur¬ 
rent location on 102 Avenue 
to a spot on 97 Street closer 
to Jasper Avenue. 

They also asked for a de¬ 
tailed budget on removing 
and potentially replacing 
the abandoned railway 
bridge that crosses 97 Street 
near the former Edmonton 
remand centre. 


Another warning 


Officials warn of 
measles exposure 
in city's north end 

Health officials have issued 
another measles warning 
after a case emerged in the 
area last week. 

Alberta Health Services 
is warning people who were 
at Bon Accord Foods, be¬ 
tween 9:30 and 10 p.m. on 
April 11, as well as people 
who were at the Redwater 
Health Centre between 10 
a.m. on April 13 and 8:30 
p.m. on April 15 to monitor 
their condition. 

METRO 


Chinatown history 


The city’s original China¬ 
town was located near Can¬ 
ada Place, but was moved 
for the construction of that 
federal office building. 


• The Harbin Gate was a 
gift from Edmonton’s sis¬ 
ter city in Harbin, China. 


The combined cost of 
both projects is roughly es¬ 
timated at $8.1 million, but 
Mayor Don Iveson said it has 
to be seen as an investment. 

“Whatever we do is going 
to cost some money, but it’s 
an investment in a more vi¬ 
brant Chinatown,” he said. 

Mei Hung, with the Chi¬ 
nese Benevolent Association 
said moving the gate during 


The Alberta government is 
making changes to allow 
the publication of names of 
children who die in govern¬ 
ment care. 

The province also plans 
to give the child and youth 
advocate and other offi¬ 
cials more authority and 
latitude to investigate chil¬ 
drens’ deaths and serious 
injuries. 

The advocate will also 
be allowed to investigate 
the death of a child up to 


the coming LRT construc¬ 
tion would give the city a 
chance to put the cultural 
heritage of the area upfront. 

“Relocating the China¬ 
town Gate to 97 Street just 
north of Jasper Avenue 
would make it a tourist at¬ 
traction,” she said. 

Hung said she would 
also love to see the former 
railway bridge finally come 
down. 

“The present bridge is an 
eyesore,” she said. “Some¬ 
thing has to be done.” 

Hung said an investment 
in the area would be good 
for the entire city. 

“Do we want a China¬ 
town or do we want the 
Chinatown that we can be 
proud of? 

“It’s not just for us, it’s 
for the whole of Edmonton.” 

RYAN TUMILTY/METRO 


two years after the child 
has left government care. 

The changes are part of 
a bill introduced today by 
Human Services Minister 
Manmeet Bhullar. 

NDP human services 
critic Rachel Notley says 
being allowed to name the 
children is a step forward, 
but says the bill doesn’t 
mandate the release of 
internal reports of child 
death investigations. 

THE CANADIAN PRESS 


Bill. Alberta to allow 
publication of names of 
kids who die in foster care 





























We’ve got a brand new look! 


Come celebrate with up to $75 off. 
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Hurry, 
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Drop by our grand reopening at Bonnie Doon Shopping Centre to get 
up to $75 off any smartphone* on a 2 year TELUS SharePlus Plan. 


83rd Street and 82nd Avenue, Unit 108 
Edmonton, AB 


^Ttelus 

the future is friendly 


For more details, visit your TELUS store, authorized dealer or retailer, or call 1 -866-264-2966. 


*$75 in-store credit applies to handset only at the time of activation. $75 credit is non-transferable and not redeemable for cash. Offer valid from April 1 to April 27,2014, at Bonnie Doon Shopping Centre, Edmonton, Alberta, only. TELUS, the TELUS logo and the future is friendly are trademarks of TELUS Corporation, used under licence. 
All other trademarks are the DroDertv of their resDective owners. © 2014 TELUS. 
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Zackariah Rathwell. 

Mass murder victim 
remembered as leader 


Whether behind a micro¬ 
phone, hockey stick or his 
merit badge sash, Zackariah 
Rathwell was remembered 
Tuesday for being a leader 
among his many friends. 

At the fourth service held 
for victims of Calgaiy’s mass 
stabbing, mourners heard 



Mourners arrive at the funeral for 
Zackariah Rathwell in Calgary 
on Tuesday. 

LARRY MACDOUGAL/THE CANADIAN PRESS 


stories highlighting Rath- 
well’s accomplishments over 
the past 21 years. 

In one tale, his father re¬ 
called the boy’s charisma dur¬ 
ing a sold-out EP release bash 
recently held at a popular 
downtown smokehouse. That 
night, the funk-rock quartet 
Zackariah and The Prophets 
were the last act to take the 
stage as the headlining act. 

After a brief chat, Zack¬ 
ariah explained to his dad 
that he needed to go “work 
the room.” 

“He did it, and he did 
it veiy well,” said Bruce to 
about 400 mourners inside 
Centre Street Church. 

“I was so proud to see this 
young man stand tall among 
his peers and share time with 
each and eveiy one of them 
who was there.” 

Zackariah was killed 
with four others at a Brent¬ 
wood house party last week, 
which has been described as 
a low-key gathering to mark 
the end of the semester. 

BRIAN WEISMILLER/METRO 


Calgary stabbing suspect 
to be mentally assessed 



Matthew de Grood. 

Judge orders 30-day 
assessment to see 
if man charged in 
mass murder is fit 
to stand trial 



A judge has ordered the sus¬ 
pect in Calgaiy’s worst mass 
murder to undergo a 30-day 
assessment to determine 
whether he’s mentally fit to 
stand trial. 

Matthew de Grood, who 
is 22, was charged after five 
young people were stabbed 


Quoted 


“I think anybody in 
his position would be 
concerned about what 
comes next.” 

Allan Fay, murder suspect Matthew de 
Grood’s lawyer 


to death at a house party that 
was being held to mark the 
end of the school year. 

De Grood, the son of a 
senior Calgaiy police officer, 
appeared relaxed on closed- 
circuit television and leaned 
against a wall during the 
brief proceeding. 

He will return to court 
May 22. 

He has been held in cus¬ 
tody at the Southern Alberta 
Forensic Psychiatry Centre 
since his arrest on five counts 
of first-degree murder. 

Jordan Segura, Kaiti Per- 
ras, Josh Hunter, Zackariah 
Rathwell and Lawrence Hong 
were all at the party April 15 
when they were killed. 

De Grood’s lawyer, Allan 
Fay, said on Monday that his 
client was doing as well as 
could be expected. 

“I think anybody in his 
position would be con¬ 
cerned about what comes 
next. I think that’s pretty 
self-evident,” Fay said. 

THE CANADIAN PRESS 



TORONTO STAR 


thestar.com 


PHOTOGRAPHY 
AWARDS 2014 



thestar.com/photographyawards 


$12,500 Cash & Prizes 
10 Judges 
9 Categories 

1 Photographer of the Year 



sponsored by: 

Canon | pixma pro-ioo 

No better way to showcase your work. 
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SPRING IS 

SHORT AND SWEET. 

LIKE OUR DUNGENESS CRAB EVENT. 


Spring is here and with it comes our sweet 
Dungeness Crab, so come in before it’s goner 


Feds eye upgrading 
humpbacks’ status 


Species At Risk Act. 

Reclassification would 
remove Ottawa's legal 
obligation to protect 
the animal's habitat 


In the midst of the heated 
debate over oil tankers off 
the coast of British Colum¬ 
bia, the federal environ¬ 
ment minister has proposed 
changing the status of North 
Pacific humpback whales 
from threatened to “special 
concern.” 

The whales have played 
a starring role in the cam- 


Miami 


Prof beaten up 
over bad grade? 

Police are investigating 
the beating of a Miami 
Dade College music pro¬ 
fessor to see whether it 
was ordered by a student 
angiy over a bad grade. 
Marc Magellan, 31, was 
attacked last week inside 
a parking garage. 

The assailant called 
out “Professor Marc” and 
when Magellan turned 
around, the assailant 
began punching him and 
smashing his head on 
the concrete floor, leav¬ 
ing him with a broken 
nose and hand and other 
injuries. 

THE ASSOCIATED PRESS 


paign against oil pipelines 
and opponents accused the 
federal government Tuesday 
of removing a hurdle to the 
proposed multibillion-dollar 
Northern Gateway pipeline. 

“What we’re seeing is that 
the government is stripping 
the humpbacks of legal pro¬ 
tection at the very time that 
the Enbridge pipeline and 
tankers project is posing a 
serious threat to their recov¬ 
ery and survival,” said Caitlyn 
Vernon, of Sierra Club BC. 

But the Committee on the 
Status of Endangered Wild¬ 
life in Canada, or COSEWIC, 
an independent group of sci¬ 
entists responsible for assess- 


The tiny Spanish village of 
Castrillo Matajudios, whose 
second name means “Kill 
Jews,” will hold a referendum 
next month to decide if it 
should change the name that 
offends outsiders and embar¬ 
rasses some residents, its may¬ 
or said Tuesday. 

The village’s 56 registered 
voters will be asked on May 
25 whether they want to keep 
the name or change it to the 
similar, but non-offensive 
name the town once had, 
Mayor Lorenzo Rodriguez 
Perez said. 

Historical studies show the 


Numbers up 


18,000 

After being hunted to near extinction in 
the early 20th century, biologists estimate 
the North Pacific population now consists 
of more than 18,000 humpback whales. 

ments, first recommended 
the improvement in status 
three years ago. 

A federal official said the 
group was even asked to re¬ 
consider, to ensure the sci¬ 
ence was sound. Last fall, the 
recommendation again was 
to make the change. 

THE CANADIAN PRESS 


town’s original name was Cas¬ 
trillo Motajudios. The second 
name of that translates to 
“Jews Hill” and dates back to 
1035 when 66 Jews were killed 
in a nearby town and those ex¬ 
pelled settled on the hill. 

Although Jews were killed 
in the area, researchers be¬ 
lieve the town got its current 
name from Jewish residents 
who converted to Catholicism 
and wanted to convince Span¬ 
iards they opposed Jews, Rod¬ 
riguez said. Others think it 
might have simply come from 
a slip of the pen. 

THE ASSOCIATED PRESS 


Spain. Village with ‘Kill 
Jews’ as part of its name 
to vote on change 



kegsteakhouse.com 

Dungeness Crab. On now at The Keg until June 15th. 
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PAISLEY 

AT HERITAGE VALLEY 


A NEW kind of 
community is taking 
shape in Southwest 
Edmonton. 

Paisley is an innovative and 
affordable community with 
a blend of homestyles that 
appeal to both traditional and 
modern architectural tastes. With 
townhomes and duplexes nestled 
seamlessly among single family 
homes on quiet walkable streets, 
Paisley is the first community 
of its kind in Edmonton. 

Stay informed and sign up 
for community updates at 
PaisleyCommunity.com 
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Featuring Showhomes 
by award winning builders: 

Now Open 

^ Brookfield Residential 

Laned Duplexes 

Coming Soon 

W Brookfield Residential 

Front Drive Duplexes 

W Coventry Homes 
Home by Avi 

Front Garage Homes 

Daytona Homes Master Builder 
Innovations by Jayman 

Laned Single Family Homes 

W Innovations by Jayman 

Townhomes 


discover (X/K DIFFERENCE 

PaisleyCommunity.com 
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Brookfield Residential 

The Best Places to Call Home 
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1/3 of adult Canadians 
suffered abuse: Survey 


The data. It cannot 
prove cause and effect; 
it can only point to 
possible links 


A new study says one in three 
adult Canadians suffered 
some form of child abuse in 
their past, adding this abuse 
is associated with a higher 
risk of mental-health disor¬ 
ders later in life. 

The lead author of the 
study says it provides the first 
national look at the preva¬ 
lence of child abuse experi¬ 
enced by Canadian adults. 

Trade Afifi of the Univer¬ 
sity of Manitoba says previ¬ 
ous estimates were based on 
a nearly 25-year-old study 
from Ontario and more re¬ 
cent data from Quebec. 

The study is published to¬ 
day in the Canadian Medical 
Association Journal. 

The authors studied data 
collected from more than 


23,000 adults 18 and older 
who took part in Statistic 
Canada’s 2012 Canadian 
Community Health Survey. 

Respondents were asked 
questions about whether 
they were hit or subjected 
to other forms of physical or 
sexual abuse in childhood, or 
whether they were exposed 
to violence between the 
adults in their homes. 

Afifi says the ques- 


Quoted 


“We found strong 
associations between 
child abuse and mental 
conditions.” 

Researchers of the study 


tions didn’t ask “Were you 
abused?” because studies 
have shown that some people 
who have been abused don’t 
characterize their experien¬ 
ces as abuse. 


Instead, the questions 
asked whether respondents 
were slapped on the face or 
head, spanked with a hard ob¬ 
ject, pushed, grabbed, shoved 
or had something thrown at 
them to hurt them. For both 
those questions, respondents 
were asked to say yes only if 
the behaviour had happened 
a minimum of three times. 

Another question asked if 
respondents were kicked, bit, 
punched, choked, burned or 
physically attacked at least 
once. 

One in three adults re¬ 
ported experiences that 
met the criteria for at least 
one of the types of abuse, 
with physical abuse the 
most common of the three; 
26 per cent of respondents 
said they had experienced 
physical abuse. 

Ten per cent of respond¬ 
ents said they had experi¬ 
enced sexual abuse and 
nearly eight per cent wit¬ 
nessed intimate partner vio¬ 
lence. THE CANADIAN PRESS 



Record breaker swims for Earth awareness 

World-record breaking swimmer Ben Lecomte swims in the Strait of Georgia display at the Vancouver Aquarium 
in Vancouver on Tuesday, April 22,2014. Lecomte visited the aquarium to raise awareness for Earth Day and the 
importance of protecting our waterways. JONATHAN hayward/the CANADIAN press 


Heartbleed SIN stealer motivated 
by curiosity, not malice: Hacker 


A 19-year-old man accused 
of siphoning some 900 social 
insurance numbers from the 
Canada Revenue Agency was 
likely motivated by curiosity, 
not malice, says one of the 
countiy’s most notorious hack¬ 
ers. 

“We love to throw around 
the term ‘hacker,’ but I don’t 
think he’s a hacker,” said Mi¬ 


chael Calce. “I think he’s a 
computer science geek who 
heard about a critical bug 
and wanted to poke around. 
His curiosity got the better of 
him.” 

Last week, the RCMP 
charged Stephen Arthuro Solis- 
Reyes of London, Ont., with 
one count of unauthorized use 
of a computer and one count 


of mischief. The Western Uni¬ 
versity student is believed 
to have used the Heartbleed 
bug — a vulnerability in the 
OpenSSL software used to se¬ 
cure countless websites — to 
extract personal information 
from CRA servers. The media 
has already dubbed Solis-Reyes 
“the Heartbleed hacker.” 

LUKE SIMCOE/METRO IN TORONTO 














































ELIZABETH ARDEN 

FREE: Receive an 8-piece gift with any ELIZABETFI ARDEN purchase of $38 or more.* 
A $128 value. Ends Sunday, May 11. Exclusively ours. 



GIFT INCLUDES: 

• Eight Hour Cream Skin Protectant 
The Original, 15 mL 

• Visible Difference Skin Balancing 
Exfoliating Cleanser, 50 mL 

• New Prevage® Anti-aging + 
Intensive Eye Serum, 5 mL 

• Ceramide Capsules Daily Youth 
Restoring Serum, seven capsules 

• Beautiful Color Lash Enhancing 
Mascara in black 

• New Beautiful Color Moisturizing 
Lipstick in Pretty Pink 

• Untold eau de parfum, 5 mL 

• Cosmetics bag 




AN EXTRA 
BONUS: 

Spend $75 or more 
and receive a 
Beautiful Color Eye 
Shadow and Blush 
Compact, plus a 
Beautiful Color 
Luminous Lip Gloss. 
A total gift value of 
$162* 



MAY WE SUGGEST: 

PREVAGE® Anti-Aging + 
Intensive Repair Eye Serum, 
15 mL, $155 
PREVAGE® Anti-aging + 
Intensive Repair Daily Serum, 
30 mL, $275 


EXCLUSIVE HUDSON’S BAY CREDIT BONUS 

From April 23 to April 27, receive a $20 Savings Card with any ELIZABETH ARDEN purchase of 
$75 or more when you use your Hudson's Bay MasterCard 0 or Hudson's Bay Credit Card.** 


HUDSON'S BAY 


SHOP THEBAY.COM 0 ST 13 © 


*Before taxes. One gift per customer, while quantities last. Values are based on our per mL and/or g price for regular-sized products. **Before taxes. While quantities last. Redeemable on your next purchase of $100 or more before taxes when you use your Hudson's Bay MasterCard or Hudson's Bay Credit Card 
between April 23 to May 11,2014. Not redeemable on cosmetics or fragrance purchases. One card per transaction. Not to be combined with any other offer. Other exclusions apply. See store for details. Hudson's Bay, Hudson's Bay Credit, hbc.com and their associated designs are trademarks of Hudson's Bay Company. 
Credit is extended by Capital One Bank (Canada Branch). Capital One® is a registered trademark of Capital One Financial Corporation. MasterCard and the MasterCard brand mark are registered trademarks of MasterCard International Incorporated. All marks used under licence. All rights reserved. 
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EYE-POPPING COLOUR 
MEETS JAW-DROPPING SPEED 



# iPhone 5 0 


Upgrade or switch to the colourful iPhone 5C 
on Rogers LTE- Canada's Fastest LTE Network 1 


^ 1 888 ROGERS1 
Q your local Rogers store today 
rogers.com/iphone5c 


LIVE LIKE NEVER BEFORE,. 


© ROGERS 


*Available with new activation on any 2-yr. Share Everything Talk, Text and Internet plan having min. $60 monthly service fee. A connection fee of $15 per line also applies (to 
first invoice, applicable to new line/device only) to activate your service on the Rogers network. Device Savings Recovery Fee and/or Service Deactivation Fee (as applicable) 
apply. 1 Based on tests comparing download speeds on the Rogers LTE network vs. Bell and Telus' LTE networks within Rogers LTE coverage area. LTE device, LTE SIM required. 
Actual experienced speeds may vary based on device, topography and environmental conditions, network congestion and other factors. Rogers LTE network available in select 
Canadian cities. Visit rogers.com/LTE for coverage. ©2014 Rogers Communications. 



Designer Laura Siegel arranges scarves made from recycled saris for her 
Project Eleven 27 at the Toronto Fashion Incubator in Toronto on Monday. 
Project Eleven27 partnered with artisans in India to hand-weave 1,127 

limited-edition scarves. DARREN calabrese/the CANADIAN press 


Weaving 

change 


One-year anniversary 
of tragedy. Canadian 
designer's Project 
Eleven27 honours 
victims of Bangladesh 
factory collapse 


Seeing images emerge from the 
world’s worst garment industiy 
accident hit Laura Siegel hard 
— then led her to take action. 

The award-winning Can¬ 
adian designer has partnered 
with artisans in India on Pro¬ 
ject Eleven27, creating a collec¬ 
tion of 1,127 scarves — one for 
each victim of the fatal building 
collapse in Bangladesh. 

The April 24, 2013, tragedy 
at the illegally constructed 
Rana Plaza brought worldwide 
attention to the poor condi¬ 
tions endured by workers and 
renewed focus on the produc¬ 
tion practices used to create af¬ 
fordable goods. 

“Being overseas and having 
visited a ton of factories at all 
different levels, I understand 
how that happened. And it 
was just sad because I felt that 
like it’s something that almost 
could have been prevented if 
something was just done about 
it,” said Siegel in an interview 
at the Toronto Fashion Incuba¬ 
tor, a non-profit, small business 
centre that offers support and 
mentorship to budding home¬ 
grown designers and entrepre¬ 
neurs. 

Siegel, 26, spent a lot of time 
when she was younger travel¬ 
ling to developing countries, 
and has had the opportunity 
to do knitwear while in Peru 
and Bolivia where she learned 


of the passion for craft among 
the artisans. 

“When I met individuals 
that were sustaining their 
culture that probably existed 
exactly the same way 1,000 
years ago, (it) is just such a rare 
special moment,” she said. “So I 
wanted to figure out a way for 
them to be able to continue to 
sustain what they’re doing, but 
also to be able to continue rela¬ 
tionships and connections with 
these people while designing 
— doing what I love — and sup¬ 
porting what they do.” 

To that end, Siegel’s ready- 
to-wear womenswear label col¬ 
laborates with artisans in rural 
villages around the world to 
help sustain craft — also a pri- 
maiy focus of Project Eleven27. 

For the initiative, recycled 
saris sourced in Kutch, India, 
are laser-cut in Delhi and made 
into a yam that’s brought 
back to Kutch. Namori Vanlcar 
and his family then weave the 
brightly coloured saris into the 
scarves, which are a 50 per cent 
cotton, 50 per cent silk blend. 

THE CANADIAN PRESS 


Help for families 


Project Eleven27 will be 
donating 25 per cent of pro¬ 
ceeds to Sreepur Village, an 
organization in Bangladesh 
helping the families af¬ 
fected by the tragedy. 


• To commemorate the 
one-year anniversary of 
the Rana Plaza disaster 
this Thursday, 40 per cent 
of sales of the scarves 
sold on that day will 
benefit the charity. 
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Automobile Journalists 
Association of Canada 


AJAC WINNER 

LEXUS IS 350 RWD 

BEST NEW LUXURY CAR, UNDER $50,000 


VIP SERVICE 

EXPERIENCE 


AMVTr* Alberta Motor Vehicle 
/V1V1 V Ivj Industry Council 


EDMONTON 

Edmonton^ Leading Lexus Dealership 


www.lexusofedmonton.ca Conveniently located on 170 St 780-466-8300 


TORSHOW SALE 


RECEIVE SPECIAL SHOW PRICING PLUS 

$1,000 BONUS ON YOUR TRADE OR ACCESSORIES! 


STARTING 

FROM 


$45,485 




• # 1 Luxury Dealer in Edmonton. 

• Read our testimonials and Google reviews online. 

• Factory trained technicians with years of experience. 

‘ Winner of the Pursuit of Excellence Award (2006-2013) 

• Proud to be involved in the Edmonton and area community. 
’ Locally owned & operated. 

Reputation of setting the standard of service in Edmonton. 


Come test drive Edmontons leading & 
most reliable luxury auto brand 

Receive exclusive show pricing and 
specials in the month of April 


VIP SERVICE 

EXPERIENCE 




























metr 


12 


BUSINESS 


metronews.ca 
Wednesday, April 23, 2014 


Mickey D’s 
is feeling 
the squeeze 


Unhappy meal. Iconic 
burger chain shows a 
decline in sales after a 
decade of growth 


McDonald’s is fighting to hold 
on to customers in the U.S. 

The world’s biggest ham¬ 
burger chain said sales at estab¬ 
lished U.S. locations fell 1.7 per 
cent in the first three months 
of the year as guest counts 
declined. After a decade of 
growth, sales also declined last 
year as McDonald’s struggled to 
roll out an array of new menu 
items and fend off competitors. 

CEO Don Thompson said in 
a call with analysts and invest¬ 
ors Tuesday that the company 
is working to improve its oper¬ 
ations and marketing in key re¬ 
gions, including the U.S. 



“It’s important to under¬ 
score it will take time for con¬ 
sumers to notice the changes 
and reward us with increased 
visits,” he said. 

The disappointing perform¬ 
ance in the U.S. reflects the 
struggles McDonald’s is facing 
as people flock to chains that 
position themselves as higher- 
quality alternatives. 

THE ASSOCIATED PRESS 


Market Minute 



DOLLAR 

90.68C 

(-0.11C) 


Natural gas: $4-75 US (+$ 0 . 05 ) 
Dow Jones: 16 ,514-37 (+ 65 - 12 ) 


TSX 

14,555-97 (+ 62 . 29 ) 


OIL 

$ 101.75 US (-$ 1 . 90 ) 


O GOLD 

$ 1 , 281.10 US (-$ 7 - 40 ) 




Google challenging non-profits for ideas that kick some Glass 

Google has issued a challenge: On Tuesday, the tech giant asked U.S. non-profit groups to propose ideas for how to use the web-connected eyewear 
Google Glass in their work. Five charities that propose the best ideas by May 20 will get a free pair of the glasses, a trip to Google for training and a 
$25,000 grant to help make their project a reality, jeff chiu/the associated press file 


NADbank. Study shows 
‘exciting’ growth for 
Metro Edmonton 


More Edmontonians than ever 
are making Metro part of their 
daily fives, according to the 
latest newspaper readership 
study. 

That’s 98,000 people read¬ 
ing Metro Edmonton each day, 
Monday to Friday, as a way to 
stay connected and informed 
about their city and the world. 
The readership increase came 
at a time when the Edmonton 
Sun lost nine per cent of its 
readers, according to the 2013 
NADbank readership study. 

The research also shows 
that on a weekly basis, Metro 
Edmonton is the best-read 
newspaper among people aged 
18 to 34. 

“These latest results again 
prove that our readers and ad¬ 
vertisers are supportive of our 
style of news coverage,” said 


Steve Shrout, Vice President 
and Group Publisher, Metro 
News, Western Canada. “This 
trend of growth for Metro is ex¬ 
citing and gives us courage as 
we make plans for continued 
development.” 

Nationally, the research 
found that Metro continues to 
be popular with readers in Can¬ 
ada’s largest cities and across 
various platforms including 
print, digital paper, website 
and news app. 

“Metro Canada increased 
readership on a weekly basis by 
3 per cent to more than 4 mil¬ 
lion readers — a first for us — 
which demonstrates how our 
unique content packages res¬ 
onate against Metropolitans, 
our target market,” said Bill 
McDonald, President of Metro 
English Canada, metro 


Streaming contest 


AT&Teyeing 
YouTube, Netflix, 
Hulu’seyes 

AT&T and an investment 
firm run by former News 
Corp. executive Peter 
Chernin have formed an 
online video venture that 
could rival Netflix and 
Hulu. 

AT&T Inc. and Chernin 
Group said Tuesday that 
they have committed 
more than $500 million 
US in funding toward the 
venture. 

AT&T already offers 
TV content through its 
U-Verse service, which 
competes with cable TV 
providers. With online 
video, though, it could 
attract customers of Net¬ 
flix, Hulu, YouTube and 
other similar streaming- 
video services. 

THE ASSOCIATED PRESS 


New technique 


Unilever taking 
plastic measures 

Unilever PLC, producer 
of disposable containers 
that clutter the landfills 
of the world, says it is 
adopting technology that 
will cut the amount of 
plastic it needs to use 
in each bottle by 15 per 
cent. 

The technology, de¬ 
veloped with Zotefoams 
PLC of Britain, injects 
tiny gas pockets into 
bottle walls, reducing 
the weight and amount 
of plastic used, without 
sacrificing robustness. 

Unilever is introdu¬ 
cing the technique first 
in its Dove body wash 
bottles, which — over the 
33 million sold in Europe 
in 2013 — would mean 
a savings of 275 tons of 
plastic. 

THE ASSOCIATED PRESS 




TitcCSri 



Buying a home in McConachie lets you have it 
all, a brand new house, a northeast community 
with established amenities and a quick 
connection to everything you need. 


15 SHOWHOMES 

VISIT TODAY 


WWW.MCCONACHIE.CA 


Walton" 
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DARE™ COMPARE 


\ 


SALES EVENT 


S "BEST ECONOMY CAR" MQTo mniG\ 

2014 



THE ALL-NEW 2014 FCRTE 


hwy / city 100km' 1 ' 

5.3L/8.0L 



THROWBACK 

PRICING 



0 % 

financing 


Based on a purchase price of $17,502. Includes Variable Throwback Pricing Incentive. $76 bi-weekly payments include $640 Throwback 
Pricing Incentive. Payments are based on 2014 Forte LX MT (F0541E), financing for 84 months. After 15 months, bi-weekly payments 
increase to $96. Throwback Pricing Incentive may be taken as a lump sum or to reduce the financed amount.' 


■((( HEATED 

▼ front seats 




STEERING WHEEL 
AUDIO CONTROLS 


WINDSHIELD 
WIPER DE-ICER 


THE ALL-NEW 2014 


hwy / city 100km A 

6.0L/8.9L 



was$ J 24™ r ™ 


$0 DOWN. 

BI-WEEKLY 
for the first 

15 MONTHS. 


I 6-SPEED MANUAL J 



0 % 

financing 


Based on a purchase price of $22,602. Includes Variable Throwback Pricing Incentive. $104 bi-weekly payments include $640 Throwback 
Pricing Incentive. Payments are based on 2014 Forte Koup EX MT (F0521E), financing for 84 months. After 15 months, bi-weekly payments 
increase to $124. Throwback Pricing Incentive may be taken as a lump sum or to reduce the financed amount.' 


Forte Koup SX Luxury shown A 



HEATED 
FRONT SEATS 


«(SMuMCm») 


0 


BLUETOOTH 0 


THE ALL-NEW 2014 FCRTE 3 


hwy / city 100km A 

5.8L/8.5L 



THROWBACK 

AvO pr,c,ng 

$0 DOWN. 

BI-WEEKLY 
^ ^ J for the first 

—* 15 MONTHS. 


^ 6-SPEED MANUAL J 


o % 

financing 


Based on a purchase price of $21,102. Includes Variable Throwback Pricing Incentive. $96 bi-weekly payments include $640 Throwback 
Pricing Incentive. Payments are based on 2014 Forte5 LX+ MT (F0551E), financing for 84 months. After 15 months, bi-weekly payments 
increase to $116. Throwback Pricing Incentive may be taken as a lump sum or to reduce the financed amount.' 




IIHS TOP SAFETY PICK 



Optima SX Turbo AT shown A 


THE NEW 2014 ar=»~riMA 


hwy / city 100km A 

5.7L/8.9L 


was$ 145™ r “ 


$ 1 

S-\ M—* $0 DOWN. 

I | BI-WEEKLY 

II J for the first 

15 MONTHS. 

{ 6-SPEED AUTOMATIC J 


0 % 

financing 


Based on a purchase price of $26,302. Includes Variable Throwback Pricing Incentive. $105 bi-weekly payments include $1,280 Throwback 
Pricing Incentive. Payments are based on 2014 Optima LX AT (OP742E), financing for 84 months. After 15 months, bi-weekly payments 
increase to $145. Throwback Pricing Incentive may be taken as a lump sum or to reduce financed amount.' 



WE'VE GOT 
YOU COVERED 

*5-year/100,000 km 
worry-free 
comprehensive 
warranty. 


Proud Partner of I JM 

madcf A 15 

Saving Lives, Supporting Victims I ANNIVERSARY SALE 


<®> 

The Power to Surprise 


Offer(s) available on select new 2014 models through participating dealers to qualified customers who take delivery by April 30, 2014. Dealers may sell or lease for less. Some conditions apply. See dealer for complete details. All offers are subject to change without notice. Vehicles shown may include optional accessories and upgrades available at extra cost. All pricing 
includes delivery and destination fees up to $1,665, other fees and certain levies (including tire levies) and $100 A/C charge (where applicable) and excludes licensing, registration, insurance, other taxes and variable dealer administration fees (up to $699). Other dealer charges may be required at the time of purchase. Other lease and financing options also available. 'Throwback Pricing 
available O.A.C. on financing offers on new 2014 models. Financing for 84 months example: 2014 Optima LX AT (OP742E)/2014 Forte LX MT (F0541E)/2014 Forte Koup EX MT (F0521E)/2014 Forte5 LX+ MT (F0551E) with a purchase price of $26,302/$17,502/$22,602/$21,102 (including $1,485 freight/PDI) financed at 0% for 84-month period with $0 down payment equals 32 reduced 
bi-weekly payments of $105/$76/$104/$96 followed by 150 bi-weekly payments of $145/$96/$124/$116. Cost of borrowing is $0 and total obligation is $26,302/$17,502/$22,602/$21,102. Throwback Pricing Incentive varies by model and trim level and may be taken as a lump sum or to reduce the financed amount. The Throwback Pricing Incentive for the 2014 Optima LX AT/2014 
Forte LX MT/2014 Forte Koup EX MT/2014 Forte5 LX+ MT shown is $1,280/$640/$640/$640 (a $40/$20/$20/$20 reduction in 32 bi-weekly payments). Limited time offer. See retailer for complete details. Throwback Pricing is a trademark of Kia Canada Inc. 0% purchase financing is available on select new 2014 Kia models O.A.C. Terms vary by model and trim, see dealer for complete details. 
A Model shown Manufacturer Suggested Retail Price for 2014 Forte SX (F0748E)/2014 Optima SX Turbo AT (0P748E)/2014 Forte Koup LX Luxury AT (F0726E)/2014 Forte5 EX AT (F0754E) is $26,395/$34,795/$28,295/$22,295. 'Highway/city fuel consumption is based on the 2014 Forte 1.8L MPI 4-cyl (M/T)/2014 Optima 2.4L GDI (A/T)/2014 Forte Koup 2.0L (A/T)/2014 Forte5 2.0L (M/T). 
These updated estimates are based on the Government of Canada’s approved criteria and testing methods. Refer to the EnerGuide Fuel Consumption Guide. Your actual fuel consumption will vary based on driving habits and other factors. 'Sirius, XM and all related marks and logos are trademarks of Sirius XM Radio Inc. and its subsidiaries. "The Bluetooth’ wordmark and logo are registered 
trademarks and are owned by Bluetooth SIG, Inc. 2014 Top Safety Pick - U.S. Insurance Institute for Highway Safety (IIHS) for model year 2014. U.S. model tested. Information in this advertisement is believed to be accurate at the time of printing. For more information on our 5-year warranty coverage, visit kia.ca or call us at 1-877-542-2886. Kia is a trademark of Kia Motors Corporation. 
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ANOTHER TYPE OF FOODIE WEIGHS IN 


There are foodies, those uncompromising 
gourmets who have “an ardent or refined in¬ 
terest in food and alcoholic beverages,” ac¬ 
cording to the dictionary. 

Then there are the rest of us, who also 
have an ardent interest in food and alcoholic 
beverages, but there’s nothing refined about 
it. 

This column is for you. Business Insider 
has done one of those unscientific readers’ 
choice surveys and on the strength of 2,200 
responses, has determined the Best Fast Food 
in America. We can take that to include the 
rest of North America, because most of these 
epicurean delights do not require a run to the 
border. 

They may require a run to the bathroom, if you insist on 
testing the winners, but that’s another story. 

So, apart from the fact that Tim Hortons barely makes the 
list, the rest of it is as commonplace in Canada as potholes in 



JUST SAYIN' 


Paul Sullivan 

metronews.ca 


springtime. 

What’s really great about this is that 
everyone can play. In fact, participating is 
probably as impossible to resist as McDon¬ 
ald’s fries. 

The No. 1 burger is Wendy’s with its char¬ 
acteristic square, never frozen, burger patty. 

I don’t know about you, but a square burger 
patty ain’t natural. Nonetheless, Dave’s Hot 
’N’ Juicy outdistanced the Burger King Whop¬ 
per and McDonald’s Big Mac by a healthy mar¬ 
gin (34 per cent to 26 per cent and 24 per cent 
respectively). Or should I say unhealthy? 

Best pizza honours go to Papa John’s, who 
squeaked by Pizza Hut and Domino’s (34 per 
cent to 31 per cent and 29 per cent). Little 
Caesars was a distant fourth. Whatever. Does it get there in 
under half an hour? 

No surprise here: McDonald’s had the best fries by a wide 
margin (57 per cent), which roughly equals the percentage of 


North Americans raised on them from infancy. 

Best fried chicken is KFC at 36 per cent. I haven’t ordered a 
bucket for 20 years, but that doesn’t stop me from going: 
“Maybe I should just stop and get a bucket” every time I go 
past the local Colonel’s dispensary, which is just about every 
day. This stuff gets into your blood... in more ways than one. 

Subway is a double winner, with best sub (37 per cent) and 
healthiest choice (also 37 per cent), which is hardly a distinc¬ 
tion considering the competition. About the only thing you 
can order at a fast food joint that’s actually good for you is a 
glass of water. 

Finally, there’s coffee, the universal solvent. At 49 per 
cent, Starbucks wins hands down. The next closest was 
Dunkin’ Donuts at 27 per cent. This is the only place on the 
poll where Tim Hortons appeared, with eight per cent, just 
behind McDonald’s. Coffee seems like the last thing you’d or¬ 
der at McDonald’s, but despite (or perhaps because of) those 
expectations, it’s never as bad as you think. 

And that’s pretty much the last word. Or maybe five little 
last words: “You want fries with that?” 


ZOOM 


Bee my pollinator 



Depleting numbers 
threaten food supply 

Bees are pulling a disappearing 
act. Honeybees are vanishing 
from their hives. Bumblebee 
numbers have crashed so 
radically that some species are 
believed extinct. Even native 
solitary bees are in decline. 
Food suppliesdependent upon 
pollinators are threatened. 

Thereis no single 
explanation for whatis causing 
the pollinator losses, said Matt 
O’Neal, an associate professor 
of entomology at Iowa State 
University, the associated press 


Quoted 


“Common species are 
disappearing at a dra¬ 
matic rate ...I worry in 
particular about pollin¬ 
ator species with limited 
ranges and that have 
unique habitat require¬ 
ments that are being 
threatened. A lot of spe¬ 
cies are dropping out of 
the landscape.” 

Mace Vaughan, pollinator program director 
with The Xerces Society for Invertebrate 
Conservation in Portland, Ore. 


How gardeners can help 


• Plant flowers and create 
green spaces, especially 
in urban areas. Leave 
patches of bare soil, 
rocks and brush piles 
for use by ground¬ 
dwelling native bees. 


• Install bee hotels 
around the yard by 
drilling holes in wood 
blocks and creating 
bamboo bundles. 


• Eliminate or change 
pesticide usage. 


METRO AUGMENTED REALITY 


SEE THE NEWS CONE ALIVE... 



DOWNLOAD FILL SCREEN WITH METRO AR IMAGE 
METRO NEWS APP IMAGE TO SCAN JUMPS TO LIFE 


metres 



In this issue, you can find AR 
enhancements on page 16 in 
Scene, page 19 in Life, page 28 
in Sports, and page 31 in Drive. 


To see pages from Metro spring to life, simply download or update the Metro News app available from 
your device's app store and follow these three easy steps: 

1. Open the Metro News app on your smartphone or tablet device. Click the AR icon in the top right corner. 

2 . Hold your device over any image that has the AR logo near it. Make sure you wait for the green scanning bar 
to read the image! 

3 . Voila! You should see the AR in action — like a video, slide show or mobile content experience. You can even 
move your phone away from the page and interact with the content directly on your device. 


When parachuting 
on skis gets tiring 


ANDREW 

FIFIELD 

metronews.ca 


On the same day I learned about 
the existence of an adrenaline- 
junkie hobby called speed riding 
— which is pretty much hurtling 
through the air while attached to 
a small parachute and a pair of 
skis -1 also learned that it’s not 
nearly adrenalized enough for 
one rider. 

So what does your average 
daredevil do when the passion 
for boring, bland and familiar 
speed riding is extinguished. 
Why, you speed ride/grind your 
way down a chairlift cable. 
Naturally. 

(Via Valentin Delluc on Vimeo) 
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With features like best-in-class interior space,* a standard backup camera, premium interior 

J r rr~ —_ 4 -- 

styling, along with standard Bluetooth® and steering wheel audio controls, the 2014 
Corolla LE is as practical as it is impressive. 




YJ 


Corolla LE shown. 


Like you've never 
seen it before. 




TOYOTA 


toyota.ca 


*Based on AUTODATA industry data as of February 2014 comparing sedans in the IHS Automotive: Polk non-luxury compact car segment. 
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“Men still come up to me and say, ‘You scared 
the [crap] out of me.’ Sometimes they say, 
‘You saved my marriage.’” 

Glenn Close in an interview 20 years after Fatal Attraction's release. 


Film's most famed femme fatale 


hotel, only to be interrupted 
by a burglar who robs them 
and sexually assaults Lucinda. 
Things spiral out of control 
as the robber blackmails the 
couple and seems to have 


an unquenchable thirst for 
Owen’s money. 

Derailed is a cautionaiy 
tale about staying faithful to 
your spouse and never, ever 
renting rooms in sleazy ho¬ 


tels. Part Fatal Attraction, part 
Hitchcock thriller, the movie 
stays on track through the set¬ 
up of the story, but as soon as 
the going gets rough the story, 
well... derails. 

The most famous infidelity 
movie has to be 1987’s Fatal 
Attraction. It begins with Mi¬ 
chael “I’m a married man!” 
Douglas having a fling with 
Glenn “I’m not gonna be ig¬ 
nored!” Close. When he tries 
to break off their affair, she 
becomes a lesson in why not 


to cheat on your wife. 

The film was a sensation 
on release, inspiring a num¬ 
ber of imitators including 
The Crush, Single White Fe¬ 
male and a spoof called Fatal 
Instinct, and its most famous 
clip, the rabbit boiling on the 
stove, even inspired a phrase 
in the Urban Dictionaiy. Ac¬ 
cording to the website, cook 
your rabbit “refers to the mo¬ 
ment when someone goes 
over the edge in their obses¬ 
sion with another person.” 
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Cautionary tales. 
From 1960's ‘dirty’ 
rendezvous at The 
Apartment to a Fatal 
Attraction cooking 
your rabbit, infidelity 
boils over on film 


IN 

FOCUS 

Richard Crouse 
scene@metronews.ca 


In the new movie The Other 
Woman, Mark King (Game 
of Thrones’s Nilcolaj Coster- 
Waldau) tries to push infidel¬ 
ity to Tiger Woodsian heights 
by cheating on his wife (Leslie 
Mann) with multiple mistress¬ 
es, including Carly and Amber 
(Cameron Diaz and Kate Up¬ 
ton). “We got played by the 
same guy,” says Carly. 

“Getting played” in Holly¬ 
wood movies dates back fur¬ 
ther than the invention of the 
Ashley Madison website. 

In 1960, the Jack Lemmon 
movie The Apartment tackled 
the subject of adultery. The 
film, about a lonely insurance 
company lackey who allows 
his bosses to use his apart¬ 
ment as a tiysting spot in 
hopes that they will promote 
him, was a big hit, but also a 
controversial one. The Satur¬ 
day Review called it “a dirty 
faiiy tale” and co-star Fred Mc- 
Murray says a woman on the 
street hit him with her purse, 
taking him to task for making 
“a dirty, filthy movie.” 

In 2005’s Derailed, Clive 
Owen stars as a married man 
who hooks up with Lucinda 
(Jennifer Aniston) after meet¬ 
ing her on a commuter train. 
In a hormone-induced rush, 
they decide to consummate 
their illicit affair at a seedy 


See that symbol? It means you can scan the photo below with 
your Metro News app to see a clip from The Other Woman 


SHOW SUITES 


NOW OPEN 



CONDOMINIUMS 

IN DOWNTOWN OVERLOOKING THE RIVER VALLEY 


BOOK APPOINTMENT 

PCARL CALL 780.497.1 700 
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New show’s doc has her 
very own medical drama 



Physician heal thyself. 

Brilliant bipolar brain 
doctor battles effects 
of skipping her meds 
in new Black Box series 


ABC’s brainy new medical 
drama Black Box does a neat 
trick: It dares viewers to im¬ 
agine for themselves the cost- 
benefit ratio of addiction, and 
does it without taking a firm 
stand. 

It does it in the person 
of lovely, top-of-her-field Dr. 
Catherine Black, known as 
“the Marco Polo of the brain,” 
who helps patients navigate 
a range of neurological disor¬ 
ders. 

She also secretly wrestles 
with one of her own: She’s 
bipolar. 

Meanwhile, she’s addicted 
to the mind-expanding, some¬ 
times rapturous, but ultimate¬ 
ly dangerous effects of skip¬ 
ping the meds that keep her 
“normalized,” and letting her 
condition run full tilt. 


“This show is not a gen¬ 
eric examination of bipolar¬ 
ity — not at all,” says series 
star Kelly Reilly. “This is about 
one woman who is an addict 
to her disease. The disease is 
treatable. But it calls for a life¬ 
time of commitment and re¬ 
arranging medications to see 
what works and what doesn’t 
work, and fighting the battle 
of deciding whether or not 
you want to take them.” 

Premiering Thursday at 10 
p.m. EDT on ABC, Black Box 
pulls a 180 on the plague of 
addiction: Catherine Black 
must Just Say Yes to the drugs 
that will keep this wild child 
tamed. Yet sometimes she just 
can’t. Or won’t. 

She is played by the 
English-born Reilly, who co- 
starred with Denzel Wash¬ 
ington in the film Flight, ap¬ 
peared in the two Sherlock 
Holmes films headlined by 
Robert Downey Jr., and starred 
in Above Suspicion, a British 
TV crime drama. 

One recent day on Stage B 
at New York’s Silvercup Stu¬ 
dios, Reilly met with a repor- 


Not just a show about illness 


“The series has an 
addiction metaphor 
and the high does 
provide a gift.” 

Amy Holden Jones, creator of the new series, 
Black Box, whose lead character is a bipolar 
doctor struggling with managing her illness. 

ter in her character’s office 
in the tony Neuroscience Re¬ 
search and Treatment Center, 
a.lc.a. The Cube, where Black 
and her colleagues probe the 
brain’s mysteries. 

The show also stars Teny 
Kinney as the NRTC chief of 
staff, Ditch Davey as a woman¬ 
izing neurosurgeon on the 
team, David Ajala as Cather¬ 
ine’s restaurateur boyfriend 
and Vanessa Redgrave as Cath¬ 
erine’s shrink. 

“This is not a life that’s 
ever going to be straight and 
narrow for Catherine,” says 
Reilly. “It’s always going to be 
a bit wobbly: Is she gonna go 
off crazy again, or is she going 
to try to toe the line? She’s a 


rule-breaker by nature who 
takes risks. But I think she 
longs for what normal might 
feel like.” 

The series was created by 
Amy Holden Jones, whose 
credits include the films Mys¬ 
tic Pizza and Indecent Pro¬ 
posal. 

And she comes to Black 
Box well prepared, having as 
a girl been “home-schooled 
in bipolar,” as she puts it: 
Her father was a practising 
physician until he was 70 de¬ 
spite being manic-depressive 
and suffering periodic break¬ 
downs. 

“There are highly function¬ 
al bipolar people,” Jones says, 
and the condition is more 
common than is generally sus¬ 
pected. 

“You may think your only 
experience of it is on Home¬ 
land,” she says, referring to 
the Showtime thriller whose 
CIA heroine suffers notably 
from bipolar disorder. “But 
that’s probably not the case.” 
You may know someone who’s 
bipolar and keeping it private, 
she says, the associated press 
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THE GREATEST LOVE OF ALL 

WfirmEY-HOESION 
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”I saw Whitney 
live in concert 
twice. Belinda 
Davids Ike sltow 
featuring Her 
songs v/as, dare I 
say, better." 


"Davids brought the 
house down... she 
was spectacular." 


The Greatest Love Of All - The Whitney 
Houston Show starring Belinda Davids 
is a fun and touching tribute to a true pop 
icon, presenting a catalogue of 
Houston’s most loved songs from the 
span of her 29 year career, all performed 
by the stunning Belinda Davids and her 
* live band and dancers. 

The 2 Yt hour concert and stage show 
includes hits such as ‘How Will I Know’, 

‘I Wanna Dance With Somebody’, ‘Where 
Do Broken Hearts Go’, ‘Didn’t We Almost 
Have It AH’, ‘I’m Every Woman’, ‘Exhale 
(Shoop Shoop)’, ‘Step by Step’ and of 
course, ‘I Will Always Love You’. 

— . -♦- 

ENTER FOR A CHANCE TO 

WIN 1 of *10 Pairs of 
tickets to see the Show! 

No purchase necessary. Terms & conditions 
apply. For full contest details and conditions, 
visit clubmetro.com 

EDMONTON 

NORTHERN ALBERTA JUBILEE AUDITORIUM 
Wednesday, May 14 
TICKETS ON SALE NOW! 

ticketmaster 

www.ticketmaster.ca 11 855 985 5000 




















18 


DISH 


metronews.ca 
Wednesday, April 23, 2014 


metr 



Who’s the unfairest of 
them all? Ice road trucker 
plunders Snow White 


As reality star misbehaviour 
goes, the Duck Dynasty crew 
are starting to look pretty 
good about now At least they 
leave prostitutes where they 
found them. 

Ice Road Truckers star Tim 
Zickuhr has no such social 
graces. According to TMZ, 
Zickuhr has been charged 
with an array of crimes after 
allegedly kidnapping and 
imprisoning a Las Vegas pros¬ 
titute named Snow White. 
Snow White told police that 
Zickuhr gave her his debit 
card and told her to withdraw 
her fee. He then claimed she’d 
taken out more than agreed. 
When they met to work out 


their financial dispute, Snow 
White says Zickuhr tied her 
up with backpack straps, 
locked her in a closet, and 
punched her and poured cold 
water on her. Zickuhr then 
told her to call someone who 
could bring him the money, 
but she instead called a police 
officer. 

When the police officer 
arrived, Zickuhr apparently 
confessed the whole thing. As 
a final stroke of elegance, he 
forced Snow White to exit his 
apartment through a second 
stoiy window. Zickuhr was ar¬ 
rested and charged with first- 
degree kidnapping, extortion, 
and coercion. 


Friends no more... 
Cox can’t even get cast 
together for dinner 


Every time a member of 
the Friends cast steps out to 
promote a project, the ques¬ 
tion comes up: What about 
a reunion for the famous 
sitcom? Well, Courteney Cox 
wants to finally put all that 
to rest. “It’s not going to hap¬ 
pen,” she tells David Letter- 
man during an interview. 
“There’s six Friends, and I’ve 
been tiying to put a cast din¬ 
ner together for 10 years. It 
doesn’t happen.” 



METRO DISH 




OUR TAKE ON THE WORLD OF CELEBRITIES 



Jay-ZholdsKim 
andKanye’s 
wedding at Bey 

MELINDA 

TAUB 

Metro World News 

What could go wrong with 
Kim and Kanye’s wedding? 
They both adore big splashy 
events, they seem really in 
love, and they have enough 
money that no one ever 
needs to end up sobbing 
in a strip mall parking 
lot because they can only 
afford pink hydrangeas, 
not fuchsia ones. (I was 
a bridesmaid a bunch of 
times.) However, there are 
some headaches of wedding 
planning that no amount 
of money can eliminate, 
such as guest list drama. 
Case in point: Will Beyonce 
and Jay-Z show up for the 
ceremony? 


Rumour has it that Jay 
and Bey are planning to 
skip the nuptials, which will 
take place in France. Accord¬ 
ing to the Daily Mail, they 
don’t intend it as a snub — 
they just have no interest 
in appearing on Keeping Up 
With the Kardashians, and 
cameras will be unavoidable 
(which, given that the show 
is Kim’s whole raison d’etre, 
does sound a little like a 
snub). 

Jay-Z reportedly plans 
to make it up to his old pal 
Kanye in a big way: Since he 
won’t be at the ceremony, 
not only is he planning a 
bachelor party for the ages, 
but he also plans to spend 
more than $100,000 to rent 
a yacht for the couple’s 
honeymoon. 

Good plan, guys. I have 
experience with this sort of 
thing. When my great-aunt 
couldn’t make it to my bat 
mitzvah she sent me a $20 
savings bond, which is sort 
of the same. 



Uma Thurman getty images 




NDWION 


Uma... Arki. Arki... Uma. 
Have you kids met 
each other? 


Uma Thurman has reportedly 
called off her engagement to 
multimillionaire hedge fund 
boss Arki Busson, the second 
time she has done so since 
the couple began dating in 
2007, according to the Daily 
Mail. “Uma and Arki were 
due to attend a gala together 
on April 8, but Uma showed 
up without her engagement 
ring or her fiance. Arki was 
scheduled to attend, and 
it seemed clear there was 
only one reason why he 



didn’t show — because he 
and Uma are no longer an 
item,” a source says, while 
another adds, “Uma lives in 
New York while Arki lives in 
London. He has been out and 
about without Uma since 
October when he went to a 
Halloween party alone. They 
have been at one or two 
events together, like Harvey 
Weinstein’s pre-BAFTA party 
in Februaiy, but on that 
occasion they looked 
miserable.” 


GSethrogen 

really only wanna sit around and hang out with 
my wife. 




Gpattonoswalt 

"A shark can't sink a brick submarine." -Things my 
daughter says that would make excellent post-punk 
lyrics 



GSteveMartinToGo 

I've had the same haircut (with the exception of 
1968-69) for 52 years. 


We Are Expanding! 


Now Accepting Applications for 2 Pre-Owned Sales Representatives 

Luxury Brand Automobiles | Indoor Showroom! 


Mercedes-Benz | 

Contact Wes at wversailles@davidmorrisfinecars.ca or 780-484-9000 | David Morris Fine Cars, 17407-111 Avenue 

Certified. Affordable. Luxury. 
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Looking for sikn and fun? 
Then head to Ban Juan 


leave the pool? 

Your best bet is a pina- 
colada-sloshed lunch at 
La Isla Beach Bar where 
crispy coconut shrimp and 
smoky chicken wings offer 
serious satiation. 

If you’re in town on the 
weekend, be sure to stop 
by the Red Coral Lounge at 
night for “Salsa and Sushi,” 
where each evening the 
kitchen serves up fusion 
sushi offerings (traditional 
churrasco, creamy avocado, 
sweet plantain) while a live 
band adds a festive energy 
to the dance floor. 

Salsa yourself silly, then 
quench your thirst while 
celebrating local flavours 
with an ice cold bottle of 
Medalla Light or a classic 
mojito spiked with Bacardi 
Oalcheart. 

Looking to explore Puer¬ 
to Rico’s top attractions? 

Start your adventure 
with a rum-filled afternoon 
at Casa Bacardi, aptly titled 
The Cathedral of Rum. 

It feels a bit like ‘Disney 
Does a Distillery,’ as guests 
are whisked around the 
property on Bacardi-bat-em¬ 
bossed limo golf carts. 

Discover the beauty of 
ancient architecture and 
vibrant natural wonders 
while first strolling back in 
time through Spanish col¬ 
onial Old San Juan. 

Then, finish off your trip 
with a jungle mountain 
hike of El Yunque Rainforest 
where there are plenty of 
tranquil waterfalls and pan¬ 
oramic coastal views that 
offer perfect photo ops. 


dated its 511 rooms and 
14 suites, which now offer 
guests a refreshed Carib¬ 
bean elegance that caters 
to the city’s cosmopolitan 
dynamic. 

Looking to treat your¬ 
self? Shopaholics are 
spoiled for choice as the ho¬ 
tel is located on tree-lined 
Avenida Ashford, a hip strip 
that Gucci, Louis Vuitton 
and Cartier all like to call 
home. 

After pounding the pave¬ 
ment, relax at Ocean Club 
Spa where a selection of 


scrubs, wraps, facials and Feeling peckish in the 
massage offer rejuvenation, afternoon but don’t want to 


Puerto Rico. There’s 
more than just beaches 
and poolside drinks to 
enjoy — try heading 
off the resort for an 
authentic experience 


ANDREW JOHN 
VIRTUE DOBSON 

metronews.ca/TIFF 
dobbernationloves.com 
Follow @metrotoronto 
and @dobbernation 

While standing on your bal¬ 
cony at the San Juan Marri¬ 
ott Resort staring out at the 
vast Atlantic, you’ll find it 
hard not to be enchanted, 
romanced and lulled by the 
ocean’s heartbeat. 

The crash of surf on sand 
is hypnotizing. 

The Marriott in San 
Juan offers guests a presti¬ 
gious beachfront address in 
the bustling Condado 
neighbourhood where 
bronzed bombshells can 
be found sprawled across 
golden sand or lazing on 
lounge chairs by one of 
the hotel’s two turquoise 
pools. 

And while year-round 
sun and sandy beaches are 
understandably the biggest 
draw, you’ll find plenty of 
opportunity for an authen¬ 
tic Puerto Rican adventure 
via a long list of excursions 
available at the hotel’s 
always-bustling concierge 
desk. 

In 2013, the hotel up- 



■ — i 

1 •CT r : 

. - iB nvSS 


■' 



Discover EUROPE by land or by cruise 


Venice & Paganini Tour 

(via Toronto) 

Venice • Florence 

9 days | 7 nights 
Aug. 13 & July 23 


^2479 

Add taxes & other fees: $578 


YOUR TOUR INCLUDES 

1 Round-trip flights and hotel transfers 
1 7 nights of accommodation 

1 Train travel in 2 nd class between Venice and Florence 
1 Select meals and activities 


ROYAL CARIBBEAN INTERNATIONAL | Greek Islands Cruise Package 

Air, Hotel, Cruise and more! , , . 

Book this package for select departures and 

SA/E to $ 1000 


Includes 2 nights in Venice 


per 

couple 1 


aircanadavacations.com Call 1 877 236-6228 or your travel agent 

Prices reflect applicable reductions, are subject to change without notice and cannot be combined with any other offer or promotion. Prices are in Canadian dollars, are valid for bookings made on Apr. 23,2014, apply to new bookings only and for departure dates as indicated. Prices are per person based on double occupancy, unless otherwise stated, from Edmonton International 
Airport in Economy class and include surcharges. Non-refundable. Subject to availability at time of booking. Not applicable to group bookings. Further information available from a travel agent. Flights operated by Air Canada or Air Canada rouge. For applicable terms and conditions, consult the Air Canada Vacations brochures or www.aircanadavacations.com. ■ 'Offer 
available through our call centre only. Departure from Toronto or Montreal: Aug. 6, Aug. 27, Sept. 17,2014. Departure dates from other cities may vary. ■ Royal Caribbean International Ltd. ships' registry: The Bahamas. ®Air Canada Vacations is a registered trademark of Air Canada, used under license by Touram Limited Partnership, 1440 St. Catherine W„ Suite 600, Montreal, OC. 
Visit www.aircanadavacations.com for up-to-date information. 
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Bucket List 


Finding the good in Alberta’s badlands 



Space: The 
finalfrontier 

Even at $250,000 US a pop, 
seats are selling for the 
soon-to-liftoflf Virgin Galac¬ 
tic trips to space. Approxi¬ 
mately 530 people have 
already signed up, now that 
space travel has been made 
so affordable! Travellers get 
three days of training in 
New Mexico at Spaceport 
America before heading 
50,000 feet into sub orbit 
at almost 4,800 km/h. Not 
only do you experience 
zero gravity and have a 
chance to look down on all 
the rest of us, you also get 
to rub elbows with airline 
co-owner Richard Branson. 
Virgin has already enlisted 
the help of more than 100 
space agents, but you can 
simply visit virgingalactic. 

COm. DOUG WALLACE/METRO 


Summer trip. Just a 
little south and east 
of Calgary, try your 
hand at being a 
dinosaur bone hunter 


Heading to Alberta this sum¬ 
mer? 

The Rockies are amazing, 
but don’t skip the Canadian 
Badlands. This large area east 
and southeast of Calgary of¬ 
fers a variety of sites and ac¬ 
tivities that are too good to be 
missed. 

Dinosaur Provincial Park 
is a UNESCO world heritage 
site that is home to 40 species 
of dinosaurs. 

Surrounded by hoodoos 
and unearthly scenery, go on 
a guided tour or be part of a 
dig. Would-be paleontologists 
are given a toolkit that in¬ 
cludes an awl, a paintbrush, 
a hammer, and a dental pick 


for the more delicate work. 

I barely had my hands 
dirty last summer at Bone 
Bed 30 before I realized I was 
staring at actual fossilized 
dinosaur bones. 

It is impossible not to find 
a fossil, whether it’s a small 
piece of tendon or the edge of 
giant femur; the natural his¬ 
tory is everywhere. 


Remember as part of your 
planning that Dinosaur Prov¬ 
incial Park and the better- 
known Royal Tyrrell Museum 
are not the same place and 
are actually two hours’ drive 
apart. Pre-book your tour or 
dig in advance. 

If arts and crafts are more 
your speed, head to Medicine 
Hat and check out the former 


Medalta clay factoiy, now a 
national historic district. 

The iconic beehive kilns 
of the former factory can 
still be toured. A highlight 
is the surprisingly cool mu¬ 
seum, which chronicles the 
history of the factory. 

My favourite displays are 
the china collection used by 
Canadian Pacific hotels dur¬ 


ing the golden age of travel 
and the line of dinnerware 
created for Ethiopian Em¬ 
peror Haile Selassie. The 
Yuill Family Gallery show¬ 
cases rotating exhibits, 
including creations from 
Medalta’s artist in residence 
program. 

The town of Elkwater is 
the entry point into Cypress 
Hills Interprovincial Park. 
Straddling the border of Al¬ 
berta and Saskatchewan, it is 
the only interprovincial park 
in Canada. 

In addition to the expected 
variety of hiking trails, the 
park includes Elkwater Lake, 
which provides a perfect 
spot for all varieties of water 
sports. 

I got a lesson on canoeing 
while I was there from the 
park staff. Camp or spend the 
night at a lodge in Elkwater if 
sleeping on the ground is not 
your thing. The park is also 
one of a growing number of 
places across the country that 
has a Dark Sky Preserve. 

For stargazers out there, 
the lack of light pollution 
makes for some amazing 
night sky viewing. 




LOS ANGELES 

WEEKEND 
NIGHTS FROM 

110 USD 


WASHINGTON, DC 

WEEKEND 
NIGHTS FROM 

‘ 89 usd 


52 WEEKENDS A YEAR, 52 CHANCES TO 

BE A WEEKENDER. 


Hilton 


\Vi 

WALDORF 

ASTORIA 

HOTELS & RESORTS 


CONRAD 


DOUBLETREE 


1 Hilton 

I Garden 

Jinn 


HOMEWOOD 
^ SUITES 


Hilton 

Grand Vacations 


HILTON 

HHONORS 


^Sample daily rates featured are subject to availability for weekend travel through May 30,2014. Rates will vary based on selected hotels and may include higher or lower rates than advertised based on specific travel dates selected. “Weekend rate" includes nightly 
rates which may begin on Friday or Saturday. Each hotel has a policy addressing cancellations and/or blackout dates that may apply. Unless otherwise stated, quoted rates are per room per night, based on double occupancy and do not include taxes, gratuities, 
incidental charges or resort fees (where applicable). The Best Available Rate is a specific rate type that varies depending on time of purchase, is unrestricted, non-qualified and excludes discount or negotiated rates. Amounts are listed in United States Dollars and 
Canadian Dollars. Exchange rates change daily. Your reservations will be booked in the local hotel currency. ©2014 Hilton Worldwide. 


BE A WEEKENDER AND BOOK GETAWAY TODAY. 

You only get 52 weekends a year, so make the most of them. Unwind on a romantic weekend 
at Waldorf Astoria™ Hotels & Resorts or Hilton® Hotels & Resorts, or take the little ones to a 
family-friendly hotel like Embassy Suites™ and Hampton®. Wherever you go, our more than 
4,000 hotels have the weekend you're looking for. Take advantage of great rates before the 
next weekend is gone. 

BOOKNOWATHILTON52WEEKENDS.COM 






















Earn travel rewards up to 4x faster! 

No annual fee for the first year. Plus, get 15,000 bonus 
points, good for $150 in travel. 2 

Apply for the Scotiabank®* Gold American Express® Card. You'll earn travel 
rewards 4x faster when you use it at grocery stores and gas stations, on dining 
and entertainment. 


www.scotiabank.com/4xfaster 


You're richer 
than you think!* 



Scotiabank®* 


®* Registered trademarks of The Bank of Nova Scotia. ® American Express is a registered trademark of American Express. This credit card program is issued and administered by The Bank of Nova Scotia 
under license from American Express, ^ou will earn 4 points per $1 on the first $50,000 in purchases made annually at American Express merchants classified in the American Express network as: Gas Service 
Stations (with or without Ancillary Services and with Merchant Code: 5541) and Automated Fuel Dispensers (Merchant Code: 5542); Grocery Stores and Supermarkets (Merchant Code: 5411); Eating Places and 
Restaurants (Merchant Code: 5812), Drinking Places (Alcoholic Beverages) including Bars, Taverns, Nightclubs, Cocktail Lounges, and Discotheques (Merchant Code: 5813), Fast Food Restaurants (Merchant Code: 
5814); Entertainment including Motion Picture Theaters (Merchant Code: 7832), Theatrical Producers (except Motion Pictures) and Ticket Agencies (Merchant Code: 7922), Bands, Orchestras and Miscellaneous 
Entertainers - Not Elsewhere Classified (Merchant Code: 7929). Some merchants may sell these products/services or are separate merchants who are located on the premises of these merchants, but are classified 
by American Express in another manner, in which case this added benefit would not apply. You will earn 1 point per $1 on purchases made after you have reached the 4 points per $1 $50,000 annual spend 
maximum and on all other purchases made with the card. Points are not awarded for cash advances, Scotia Credit Card Cheques, Scotia Rewards Dollars, returns, payments, casinos and gambling, annual 
membership or card fees, interest charges or service transaction charges. 2 The introductory annual fee waiver only applies to the initial annual fee for the primary and additional cards. The Scotiabank Gold 
American Express Card regular interest rate is 19.99% for purchases. For cash advances, balance transfers and Scotia Credit Card Cheques the interest rate is 21.99%. The regular annual fee is $99 per year for the 
first card issued on the account; additional cards are charged an annual fee of $29 per year per card when issued regardless of card activation and will be billed to your first statement and once a year thereafter. 
Any additional cards must be issued by June 30, 2014, to qualify for the offer. The 15,000 Scotia Rewards bonus points are awarded when you use your Scotiabank Gold American Express Card for a purchase 
within two months of open date and provided the account is open and in good standing. The points will appear as an adjustment on your Scotiabank Gold American Express Card statement within two statement 
cycles of your first card purchase. Offer applies to new accounts opened by June 30, 2014. Rates and fees are as of September 1, 2013 and are subject to change without notice. 
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Be assured that this industry offers 
the same security you’ll be selling 



Safe in your success. 

Five things to know 
about pursuing work in 
the insurance industry 


MEGHAN 

GREAVES 

TalentEgg.ca 

Before you start a career, it’s 
important to find out all the 
key details you can about 
the field you’re interested 
in. 

While you’ll learn a lot 
hands-on, a little bit of re¬ 
search can go a long way in 
preparing you for the perks 
and challenges of a particu¬ 
lar career. The following five 
attributes of the insurance 
industry can help you get 
started. 

It’s inclusive 

One of the great things 
about pursuing a career in 
the insurance industry is 
that you don’t have to have 
a specific educational back¬ 
ground or set of work ex¬ 
periences. 

While there are many in¬ 
surance diploma programs, 
certifications and special¬ 


izations that can offer you a 
distinct advantage, you can 
hatch a great career in in¬ 
surance without necessarily 
having a background in it. 

Many top insurance com¬ 
panies assess potential hires 
based on their knowledge, 
skills and previous work 
experience as they relate to 
current needs. 

Since insurance is in¬ 
volved in so many different 
aspects of our lives, that pre¬ 
vious knowledge and experi¬ 
ence can come from many 
different areas: cars, busi¬ 
ness, medicine, the law and 
infrastructure are all excel¬ 
lent examples. 

Employers in insurance 
recognize that some addi¬ 
tional training and educa¬ 
tion is required to ensure 
you can excel in your insur¬ 
ance career and to round out 
your knowledge. Often, the 
cost for this training will be 
picked up by your employer. 

Insurance is also inclu¬ 
sive from a demographic 
perspective, with 63 per 
cent of industry profession¬ 
als being women, and 14 per 
cent identifying as a visible 
minority compared with 17 
per cent in the general Can¬ 
adian labour market. 


It’s exciting 

Many people see working in 
insurance as a nine-to-five 
desk job that involves work¬ 
ing in isolation. 

Nothing could be further 
from the truth. 

While many roles do 
have an element of in¬ 
dependence, an insurance 
career often calls for fre¬ 
quent client interaction, 
teamwork, networking and 
professional stewardship. 

These activities not only 
provide variety, they also 
provide a well-rounded set 
of experiences that can help 
you find a role or set of re¬ 
sponsibilities that match 
how you like to work. 


The roles are highly varied 

Besides a range of different 
responsibilities, opportun¬ 
ities for career specializa¬ 
tion abound in insurance. 

Whether you are a num¬ 
ber cruncher, like work¬ 
ing with people, can spot 
trouble before it happens, or 
enjoy research and analysis, 
there is likely a role for you. 

Job opportunities in¬ 
clude: claims representa¬ 
tive, underwriter, insurance 
adviser and more. These 
positions include tasks such 
as developing strategies and 
putting policies into place 
for your clients, under¬ 
standing the goals and risk 
tolerance of your clients 


and being an independent 
and collaborative worker 
to meet personal and team 
goals. 

You can specialize in 
insurance 

There are lots of college and 
university programs, spe¬ 
cializations, designations, 
and certifications out there 
to give your education an 
edge in the insurance field, 
or specialize your skills to a 
particular insurance career 
path. 

The same goes for spe¬ 
cializing within the indus¬ 
try; as your career evolves, 
you may have the opportun¬ 
ity to develop niche exper- 


Learn and grow 


Since the insurance industry 
welcomes candidates from 
a diverse range of back¬ 
grounds, there’s a heavy 
emphasis on training and 
development, both in terms 
of onboarding and contin¬ 
ual learning. 


• Career development 
programs and trainee 
programs are popular 
training formats for 
insurance companies to 
offer new hires. These 
training programs are 
designed to get you up 
to speed, whether you're 
taking your first step in 
the industry or moving 
into a more senior role. 


tise focusing on one area of 
the sector. 

These areas can be as 
specific as fine wine collec¬ 
tions, cyber liability, direc¬ 
tors and officers insurance 
(for corporations, not-for- 
profits and other groups), or 
even sports and entertain¬ 
ment insurance. 

Essentially, you can build 
on your education and ex¬ 
perience to take you exactly 
where you want to go. 

Even if you aren’t sure 
where your interests lie just 
yet, it’s great to know that 
you can specialize in your 
chosen field if you want to. 

TALENTEGG.CA IS CANADA’S LEADING 
JOB SITE AND ONLINE CAREER RE¬ 
SOURCE FOR COLLEGE AND UNIVER¬ 
SITY STUDENTS AND RECENT GRADU¬ 
ATES. 



Adventure! 

Teach English Overseas 

> TESOL Certified in 5 Days 

> In-Class or Online 

> No Degree Required! 

1 . 888 . 270.2941 

Job Guaranteed! 

Next In-Class Course: May lG h - 18 th , 23 rd -25 th 
Next Seminar: May 13 th , 2014 @ 7pm 
Room # SI 102 -St Joseph's College, U of A, 11325 89th Ave 

www.globaltesol.com 


TESOL 



Professional 
experience not 
required, as we 
provide FREE training. 
Be part of a world-class 
company, perform a great community 
service and get paid for it! Training classes 
are being scheduled now. 

Call 780-377-2248 

or email canadajobs@firstgroup.com 

An equal opportunity employer that values diversity. 


First O Student 


ROBERTSOR 

COLLEGE 

Companies Hire Accounting Graduates. 

Become an Accounting Assistant. 


classes start May 20! 


Check out www.robertsoncoUege.com or call 780.705.6633 



PUT THE 
SMART * 
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What can you offer an insurance agency? 


A relevant resume. 
Focus not on what 
you've done, but the 
results and outcomes 
from each of your 
previous roles 


MEGHAN 

GREAVES 

TalentEgg.ca 

If you’re thinking of hatch¬ 
ing a career in insurance, 
you probably already know 
why the industry is such an 
extraordinary place: huge 
career potential, variety, 
stability, reward, and the op¬ 
portunity to work for some 
of the top businesses around 
the world. 

If you’re in the midst of 
applying to insurance jobs 
or are looking into roles for 
down the road, it’s import¬ 
ant to know which skills 
your potential employers are 
seeking during the applica¬ 
tion process. 

Here are some of the most 
sought-after skills you’ll 
need for success in your in¬ 
surance career. 
Communication 
In an insurance role, you’ll 
be required to communicate 
with internal and external 
stakeholders. This is why em¬ 
ployers seek candidates who 
stand out when it comes to 
their communication skills. 

When applying for an 
insurance role, be sure to 
showcase any experiences, 
courses, or volunteer work 
that have developed your 
communication skills and 
be sure to highlight them in 
your application. 

Customer service 

As an insurance professional, 
you will be managing mul¬ 
tiple relationships and prior¬ 


ities. Ensuring that you are 
understanding your custom¬ 
ers’ needs, professionalism, 
managing your time and 
their expectations effective¬ 
ly and delivering what you 
promise can play a key role 
in a successful insurance ca¬ 
reer. 

Any experience that helps 
you demonstrate your ability 
to respond to inquiries, man¬ 
age a high volume of traffic, 
deliver some tough messages 
or your commitment to go 
above and beyond are great 
selling points for your appli¬ 
cation and interview. 

Teamwork 

Working collaboratively to 
identify new business oppor¬ 
tunities, generate a solution 
to a problem or emerging 
issue, or develop a strategy 
to manage a potential risk 
effectively are just a few ex¬ 
amples of ways you may find 
yourself working with your 
colleagues in the insurance 
industiy. 

Think about school pro- 


Show that you're sharp 


It’s important to employers 
that you’re eager to stay on 
top of industry develop¬ 
ments, news, trends and 
information. 


• Since insurance affects 
virtually everything we 
do in life and in busi¬ 
ness, there is a lot of 
information to keep on 
top of in an insurance 
role and it’s crucial that 
you be in the know. 


• Be ready to commit 
some time to continu¬ 
ous learning in different 
forums, including net¬ 
working, research and 
professional develop¬ 
ment. 



jects, jobs you have had, 
committees you were a part 
of or extracurricular activ¬ 
ities that had you as a part 
of a team (for example: band, 
sports teams, debate clubs, 
etc.). 

How did you go about 
achieving success? What role 
did you play? How did you 
capitalize on each other’s 
strengths? Overcome chal¬ 


lenges? 

Professionalism 

Insurance is all about peace 
of mind. 

It is important that those 
working in the sector are 
seen as the professionals 
they are. 

Demonstrating due dili¬ 
gence, paying attention to 
detail, wearing appropriate 
business attire, maintaining 


ethical standards and confi¬ 
dentiality, staying up-to-date 
on current trends and prod¬ 
ucts and exercising sound 
judgment are all qualities 
that make up the package of 
the professional people are 
entrusting to help them to 
protect the things they hold 
most dear. 

If you have the opportun¬ 
ity to engage an employer in- 


person or are brought in for 
an interview, be sure to take 
steps to put your best foot 
forward and convey that you 
are the professional the em¬ 
ployer is looking for to join 
their team. 

TALENTEGG.CA IS CANADA’S LEADING 
JOB SITE AND ONLINE CAREER RE¬ 
SOURCE FOR COLLEGE AND UNIVERSITY 
STUDENTS AND RECENT GRADUATES. 



CREATE. ENGAGE. 

INSPIRE. 

Whether you're just getting started, or looking to improve your skills — NAIT's Photography courses can help. 
Learn how to light your subjects perfectly for photos in a range of settings. Snap captivating portraits, 
and develop your eye for capturing memorable moments at weddings. 


Photographic Lighting IPHOTl 1 01 

Effective use of portable flash, flash fill, reflective 
light, painting with light and combining different light 
sources will be covered. 

May 6 - June 24, Tue 6-9 pm, Fee: $425 

Photography - Portraiture IPHOTl 1 51 

Covers basic skills required for successful 
photographic portraiture including posing subjects and 
applying various lighting techniques to create formal 
and informal portraits. 

May 7 - June 11, Wed 6 - 9:30 pm, Fee: $425 


Visit nait.ca/portrait for more 
information. Enrol today. 


Wedding Photography Boot Camp IPHOTl 201 

Content includes how best to plan to minimize stress 
and increase potential for great photographs. Posing 
and lighting for location photography is a main focus. 
May 10 - 14, Mon + Wed 6 - 9 pm + Sat 8 - 5 pm, 
Fee: $425 


WE 

ARE 


ESSENTIAL 
TO ALBERTA 



Though there may be times when you are working independently in your 
insurance position, you will ultimately be working as part of a team to 
achieve organization-wide objectives. Social skills are key, istock_ 
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Giving the job 
your all and 
then some 



What makes winners 


Can you over-deliver? 

Four ways that you 
can exceed everyone’s 
expectations at work 


SIDNEYEVE 

MATRIX 

TalentEgg.ca 

High performers can be 
counted on to deliver value 
— day in, day out. In fact, 
superstar talent tends to ex¬ 
ceed expectations regularly, 
and that’s how they get no¬ 
ticed by the powers that be. 
The truism, “under promise, 
over-deliver” has merit. 

Even if the “promise” part 
is out of your hands because 
your position comes with an 
assigned task list, it’s always 
possible to exceed expecta¬ 
tions. Here’s how you can 
practise over-delivering this 
week to shine at work. 

Think outside the box 

Coming up with brand new 
creative ideas, or fresh com¬ 
binations of existing ones, 
adds value to a business, 
project or unit. 

Think more creatively by 
getting out of your comfort 
zone and gaining new per¬ 
spectives. Strike up conver¬ 
sations with those outside 
your field or market, ask 
questions and listen care¬ 
fully to the responses. 


“Fall in love with your 
customers’ problems,” not 
your solutions, advises An¬ 
drew King of the Univer¬ 
sity of Virginia, and you’ll 
be well-positioned to come 
up with saleable ideas and 
solutions based on existing 
needs. Once you have some 
fresh new ideas, test them 
with a bit of research, then 
practise your pitch for team 
members, supervisors, or 
senior management. 

Volunteer for extras 

There are some tasks no one 
puts their hand up for. Be 
the one to get your hands 
dirty.Whether you are an 
entrepreneur, an intern, a 
middle manager striving to 
climb a corporate ladder, or 
even the CEO, this one’s for 
you. 

“Do the jobs no one 
else wants to do,” advises 
Linlcedln author Creel Price, 
“tackle tough or inglorious 
tasks without complaint or 
promise of reward” and you’ll 
demonstrate your strong 
work ethic and leadership 
mindset. 

And while you’re at it, stay 
on alert for the pet projects 
that come down from the C- 
suite and grab ahold of those 
high-visibility opportunities. 

Step up, own it, stand out 

Differentiate yourself by de¬ 
livering exceptional work 


On top and in tears. 
Why is it that those 
who achieve great 
things often break 
down and bawl? 


When golfer Bubba Watson 
won his first major tourna¬ 
ment — the 2012 Masters 
— the shaggy-haired Florid¬ 
ian dropped his head on his 
caddy’s shoulder and sobbed. 


products and performance, 
above and beyond expecta¬ 
tions. 

Too busy or slightly un¬ 
motivated? At those times, 
the secret to feeling optimis¬ 
tic and inspired at work is 
adopting what Harvard Busi¬ 
ness Review author Heidi 
Grant Halvorson calls a “pro¬ 
motion focus” — a mindset 
concentrated on racking up 
the accomplishments and 
achievements that will get 
you noticed. 

One easy way to find 
those promotional oppor¬ 
tunities is to be on the look¬ 
out for tasks or projects you 
can take ownership of. 


This month, when Watson 
claimed his second green 
jacket at Augusta National, 
his caddy’s shoulder was again 
subjected to a drenching. 

Tiger Woods, one of the 
fiercest competitors in sports, 
wept profusely after winning 
the 2006 British Open. Fellow 
golfer Fred Couples hid his face 
behind his visor when he lost 
complete control in a TV inter¬ 
view after winning the 2003 
Shell Houston Open.What’s 
this about? Why do people ciy 


Own it, do it and establish 
a reputation as the problem 
solver, “the one your boss as¬ 
sociates with getting things 
done,” advises Tim Murphy. 

In the process you’ll in¬ 
crease your value to the 
organization and your job 
security. 

TALENTEGG.CA IS CANADA’S LEADING 
JOB SITE AND ONLINE CAREER RE¬ 
SOURCE FOR COLLEGE AND UNIVER¬ 
SITY STUDENTS AND RECENT GRADU¬ 
ATES. 

THIS ARTICLE IS EXCERPTED FROM 
SIDNEYEVE MATRIX’S PROFESSIONAL 
DEVELOPMENT COURSE IN PERSONAL 
BRANDING WITH SOCIAL MEDIA, 
OFFERED ONLINE AT QUEEN’S UNIVER¬ 
SITY. 


tears of joy? 

It’s not just golfers, by the 
way, and it’s not just athletes. 
Weddings, graduations, even 
sometimes sex — there are 
a variety of joyous occasions 
that perplexingly turn on the 
tears, a physiological response 
predominantly associated with 
pain, sorrow and loss. 

Ad Vingerhoets has been 
studying crying for years, one 
of few academics in the field. 

“It’s a lonely business,” says 
Vingerhoets, a professor of 


Be on time 


For self-starters and entre¬ 
preneurial types, consistent 
punctuality is absolutely 
essential for communicating 
to higher-ups that you are 
trustworthy and prepared to 
be productive. 


• To get ahead, business 
coach Dan Kennedy 
advises you to “be where 
you're supposed to be 
when you're supposed 
to be there, as promised, 
without exception, with¬ 
out excuse, every time, all 


weep? 


Confused catharsis 


“You don’t know 
how to express your 
emotions, and you’re 
really overwhelmed.” 

Ad Vingerhoets 

Crying expert 

clinical psychology at Tilburg 
University in the Netherlands. 

He says the way humans ciy 
and the triggers that turn on 
the waterworks differ greatly 
depending on the stage of life 
a person is in. 

For helpless infants, crying 
is a way to communicate dis¬ 
tress to parents. It is necessarily 
loud, a characteristic that chan¬ 
ges over time. The older one 
gets, the less noise one makes 
while ciying. 

Vingerhoets says regardless 
of age, humans ciy in response 
to powerlessness and to loss 
or separation. But where chil¬ 
dren and adolescents will ciy 
in response to pain, tears as a 
reaction to physical pain are 
less commonly seen with ad¬ 
vancing age. 

Instead, adults ciy about 
things that move them, evoke 
their empathy or sympathy, ap¬ 
peal to their sense of morality 
or sentimentality. 

Children don’t ciy when 
they hear about someone los¬ 
ing their life to try to save 
someone else, but an adult 
might. Similarly, a beautiful 
piece of music might bring 
tears to adult eyes but would 
be unlikely to do so to a child’s. 

At the heart of that type 
of reaction may be a type of 
powerlessness, Vingerhoets 
suggests. People who are over¬ 
whelmed with emotion — 
even positive emotions — can 
have trouble processing the 
flood of feelings. Tears provide 
a release. 

“You don’t know how to ex¬ 
press your emotions and you’re 
really overwhelmed,” he says. 

THE CANADIAN PRESS 


the time.'' 


• Managing your schedule 
properly is part of manag¬ 
ing others' expectations, 
and it indicates that you 
can be counted on for 
higher-stakes projects 
and critical, time-sensitive 
tasks. So be on time, and 
deliver on deadline. 


• Or better yet, be early. 
Having work finished 
ahead of schedule always 
gets noticed. 



h 




Community Support 
Worker Certificate 


Gain the knowledge and skills needed to support the growth 
and development of individuals and families and help build 
stronger communities. 

Our new Community Support Worker program is 
fast-paced, hands-on, and will get you started in your 
career in just 9 months. 

Classes start in September. ^ 4 

NORQUEST \W 

COLLEGE 


Apply today 

780.644.6000 


Step Forward | norquest.ca 




























metronews.ca 
Wednesday, April 23 , 2014 


LIFE 


25 


Bursts of sweet, 
tangy and spicy in 
every curry-filled bite 


Thai Grapefruit Curry. 

A hit of heat to marry 
with fresh grapefruit 
enhances the curry 
and rounds out the 
flavour of the dish 



DINNER 

EXPRESS 

Emily Richards 
food@metronews.ca 


Love shrimp? I certainly do. 
With its versatility and fast 
cooking methods, you can 
have a quick easy meal. 

Always look for shrimp 
when they’re on sale and 
pick up a couple of bags. 
They freeze well and are 
great for a quick stir-fry, on 


Ingredients 


• 1 tbsp (15 ml) canola oil 

• 1 shallot, chopped 

• 3 cloves garlic, minced 

• 1 tbsp (15 ml) Thai green curry 
paste 

• l small Thai chili pepper, 
seeded and sliced 

• 1/2 tsp (2 ml) grated grapefruit 
rind 

• 1/3 cup (75 ml) ruby red grape¬ 
fruit juice 


* 1/2 cup (125 ml) coconut milk 

* 2 tbsp (30 ml) fish sauce 

* 1 lb (454 g) large raw shrimp, 
peeled and deveined 

* l tsp (5 ml) cornstarch 

* l tsp (5 ml) water 

* l ruby red grapefruit, peeled 
and segmented 

* 2 tbsp (30 ml) chopped fresh 
cilantro or mint 


the grill or for a last-minute 
appetizer. Shrimp is a great 
protein when you want to 
think a bit outside the box 
and try new flavour com¬ 
binations, and visit different 
countries while doing it. 

This recipe, which I de¬ 
veloped for the Florida De¬ 
partment of Citrus, uses a 


FLASH FOOD 

From your fridge 
; to your table in 

. 30 minutes or less 


hit of spicy curry to marry 
with fresh grapefruit, which 


Tomato & Shrimp Tortas: 
Bite-sized Spanish flavours 


Celebrate tastes of Spain with 
flavours of smoked paprika, 
garlic and tomatoes that are 
perfect to spike up the shrimp. 

1. Remove tails from shrimp. 
In large bowl, toss shrimp with 
oil, coriander, garlic and pap¬ 
rika. Let stand for 10 minutes. 

2. Heat large nonstick skillet 
over medium high heat and 
add tomatoes. Cook, stirring for 
about 2 minutes or until toma¬ 
toes start to soften. Add shrimp 
mixture and stir to combine. 
Cook for about 5 minutes or 
until shrimp is pink and firm. 
Stir in butter, lime rind and 
juice until butter is melted and 
remove from heat. 

3. Divide mixture among 
tortas and sprinkle each with 
cheese to serve. 

EMILY RICHARDS 


Ingredients 


• l lb (454 g) large raw shrimp, 
peeled and deveined 

• 2 tbsp (30 ml) extra virgin 
olive oil 

• 2 tbsp (30 ml) chopped fresh 
coriander 



This recipe serves four, e 


• 2 cloves garlic, minced 

• 2 tsp (io ml) smoked paprika 

• 4 fresh ripe plum tomatoes, 
chopped 

• 2 tbsp (30 ml) butter 

• 1/2 tsp (2 ml) grated lime rind 


• l tbsp (15 ml) lime juice 

• 4 rosemary and thyme savoury 
olive oil tortas 

• 1/4 cup (60 ml) shredded Man- 
chego cheese 



enhances the curry and 
rounds out the flavour of the 
Thai-inspired dish. It is easy 
to make and sings out with 
a sweet, tangy, spicy and 
creamy combo. 

1. In a skillet, heat oil over 
medium heat and cook shal¬ 


lot and garlic for 2 minutes. 
Stir in curry paste and chili 
pepper; cook for 1 minute. 
Add grapefruit rind and 
juice, coconut milk and fish 
sauce; bring to a simmer. 

2. Add shrimp and cook, stir¬ 
ring for 4 minutes or until 


firm and cooked through. 

3. In a small bowl, whisk 
together the cornstarch and 
water. Stir it into the shrimp 
mixture along with grape¬ 
fruit segments and cilantro. 
Spoon Thai Grapefruit Curry 
over rice to serve. 
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SHOP FOR 
THE BEST 
PERKS 

The good news for consumers is that the 
travel rewards industry is very competi¬ 
tive today and, as a result, banks and 
credit card companies have upped their 
travel programs and offerings to try to 
attract more cardholders, says Patrick 
Sojka, founder of Rewards Canada, an 
organization that tracks the various cards. 
“The biggest trend on the credit card 
side is the waiving 
of the first year’s 
annual fee,” Sojka 
says. “So, basically, 
it’s a free trial. 

“If you keep the 
card after one year 
you will likely be 
charged the annual 
fee. However, with 
the way things are, 
you may be able 
to negotiate for a 
longer free period.” 
On the credit card side, the big trend is 
the addition of more benefits. 

“Most cards are maxed out on what 
they can offer in terms of rewards and 
earning points for air miles,” Sojka says. 
“But look for fabulous travel benefits.” 
Here is a quick list of what to look for: 

• Travel perks such as airport lounge ac¬ 
cess and concierge services. 

• A wide range of insurance benefits 
including travel emergency medical, trip 
interruption and cancellation, lost lug¬ 
gage, rental car collision/loss damage and 
hotel burglary insurance. 

• Less blackout periods when you book 
travel on points. “We know that Can¬ 
adians want to earn points faster and 
redeem them often without the aggrava¬ 
tion of blackout periods and high fees,” 
says Jennifer Douglas, Scotiabank vice- 
president of credit cards. 

• Different ways to redeem points. Sco¬ 
tiabank experts also point to additional 
benefits such as gift cards, merchandise 
charities and investment and credits to 
redeem from. 

• Exclusive hotel programs. Some cards 
partner with hotels to offer room upgrades 
and dining and beverage credits. But the 
more benefits like this, the higher the an¬ 
nual fee in general. 

• No redemption deadlines. 



SHUTTERSTOCK 



SHUTTERSTOCK 


FINDING THE BEST VALUE 


If you are like most Canadians, you carry 
a stack of loyalty cards in your wallet. You 
might have an Air Miles, a Shoppers Opti¬ 
mum, and maybe a Cineplex Scene card. 
Perhaps a wad of that funny Canadian Tire 
money is stuffed in there, too. 

Loyalty programs have edged into 
almost every industry, from banking and 
travel, to entertainment and retail. Repeat 
card users earn points, discounts and other 
perks 

The Shoppers Drug Mart Optimum card 
is among the most popular. Some 10 mil¬ 
lion Canadians carry this card, says Tammy 
Smitham, vice-president, communications. 

Another card — Scene — is quickly 
gaining attention, too. Now with 5.6 mil¬ 
lion cardholders, the program is growing 
“beyond the expectations” of its co-part- 


ners, Cineplex and Scotiabank, says Shawn 
Bloom, Scene general manager. 

The idea is to use financial incentives to 
get customers to build a shopping history 
with the same store. For example, with an 
Optimum card, you get 10 points for every 
dollar spent and can redeem these points 
on most of the 25,000 in-store products, 
Smitham says. 

With a Scene card, you get 10 per cent 
off concession purchases and off admission 
on Tuesdays, and collect 100 points for 
admission to every adult movie. 

“So every 10th movie will be free; it’s 
very good value,” Bloom says. 

At Canadian Tire, the country’s oldest 
loyalty plan, you get 40 cents in “money” 
for every $100 spent. Now customers can 
get their “money” electronically as well 


as in paper form, giving them “the best of 
both worlds,” says Shawn Stewart, associ¬ 
ate vice-president, loyalty. 

Increasingly, businesses are teaming 
up to extend card savings. You can now 
use Optimum points on fashion and decor 
items at the Beyond The Rack online store, 
Smitham says. Scene members can redeem 
points at Swiss Chalet, Harvey’s and other 
restaurants, and, through the current pro¬ 
motional program with Indigo, earn points 
by buying certain books that have been or 
will be made into a movie, Bloom says. 

Banks are also getting into the loyalty 
action. The Royal Bank, for example, has 
partnered with Shoppers to offer an RBC 
Optimum MasterCard or debit card that can 
be used to collect points at retail outlets 
other than Shoppers across the country. 


UNDERSTAND YOUR POINTS PROGRAM 



SHUTTERSTOCK 


When it comes to belonging to a loyalty 
program, knowing what you want to 
do with the points is one way to nar¬ 
row down what’s appropriate for you, 
says Patrick Sojka, founder of Rewards 
Canada. 

Here are other considerations: 

• Be clear about what you want to be 
rewarded with — air miles, cash back, or 
merchandise. 

• Keep your shopping habits in mind 
and be strategic. What’s most important 
is that you are loyal to programs so you 
accumulate points. Plus, “splitting points 


amongst several cards will delay the time 
it takes to redemption,” Sojka says. 

• Be sure you understand exactly how you 
earn and redeem points on cards including 
expiring policies for programs that issue 
miles or points. 

• Keep in mind that the more flexible in 
terms of what the reward is, the lower the 
rewards rate will be in general. 

• Get an Aeroplan or Air Miles card 
regardless, Sojka says. There are so many 
places where you can earn these points 
and so many options for redeeming them 
(travel, merchandise, gift cards). 
















REWARDS 


SPRING CLEAN YOUR 
WALLET AND FIND 
THE PROGRAM THAT 
WORKS FOR YOU 

Regularly reassessing loyalty program 
membership makes sense beyond just re¬ 
ducing the plastic you carry. That’s because 
choosing the right loyalty program for 
you could get you to the reward you want 
faster. 

Selecting a program from the many op¬ 
tions on the market has traditionally been 
the challenging part. 

Luckily, there is a free online tool to 
help you assess available programs in a 
way that levels the playing field so you can 
research and more easily find the program 
that might have the shortest “time to re¬ 
ward” — compareloyaltyprograms.ca. 

Starting with your end goal in mind, 
decide what reward for which you are 
looking. Whether you want to earn points 
or miles for flights, merchandise or cash 
back, each program offers its own set of 
advantages. 

“Know yourself— and your goals,” say 
Susan Misner and Laura McDonald, found¬ 
ers of Golden Girl Finance, a site offering 
financial education in a modern, engaging 
way to encourage everyone to play a more 



CONTRIBUTED 


active role in their finances. “Loyalty 
programs can make up an important part of 
your overall finances so you’ll be rewarded 
for all of the research you do looking into 
the right program. Just be smart about 
where you get your information from — 
using a tool, such as compareloyaltypro¬ 
grams.ca, gives you an apples-to-apples 
look at the most popular programs.” 

With all of the information out there, 
it can still be hard to narrow down which 
programs may be right for you. Focusing 
on dividend (i.e., how much a point or 
mile is worth) may not be the best way to 


decide which loyalty program can help you 
get to your rewards sooner. Compareloyal¬ 
typrograms.ca is powered by research from 
Environics Research Group and features 
the top 23 loyalty programs and affiliated 
credit cards in Canada, including many of¬ 
ferings new to the market this year. By an¬ 
swering a few simple questions on desired 
rewards (flight, merchandise or cash back) 
and spending habits (such as the types of 
stores where you spend the most), the tool 
suggests programs that may get you to your 
chosen reward faster. 

Once you know what reward you 


want, it is important to assess how, where 
and how much you spend each month to 
understand which programs might benefit 
you most. 

“Spending habits and reward prefer¬ 
ences are unique to each household, but 
comparative tools and resources may not 
be clear about how they compare differ¬ 
ent programs,” say Misner and McDonald. 
“With compareloyaltyprograms.ca, con¬ 
sumers can enter their own monthly spend¬ 
ing figures to get an accurate assessment 
of programs based on their own individual 
personal spending patterns.” 



LOYAUY PROGRAMS SHOULD SUIT YOUR STYLE 


Golden Girl Finance offer tips to help 
consumers discover their best loyalty 
program matches: 

KNOW WHAT YOU WANT 

The best place to start when it comes to 
assessing whether your current loyalty 
program is working for you — or decid¬ 
ing which one to sign up for — is what 
reward for which you are ultimately sav¬ 
ing to redeem. Check out compareloyal¬ 
typrograms.ca to cross-compare the top 
loyalty programs in Canada. 

THINK ABOUT WHERE YOU SHOP 

Research by Environics Research Group 
has shown that, on average, double-dip¬ 


ping using a base program card matched 
with an affiliated credit card greatly 
reduces “time to reward,” no matter the 
reward you are after. The research has 
also shown that coalition programs, where 
there are numerous partner stores to earn 
miles or points at provide faster time to 
flight rewards, on average. 

STAY TUNED-IN TO YOUR PROGRAM 

Some rewards programs do a great job 
of keeping members in the loop with 
program news via social media or flyers 
so they can plan their spending to take 
advantage of offers. Consider using a 
credit card at partner retailers for your 
chosen program (double-dipping) and 


streamlining earning into just one or two 
key programs. 

DO YOUR HOMEWORK 

The decision is up to you, so spend a bit 
of time researching to decide for yourself 
which program is the most rewarding. Be 
sure to watch out for high annual fees on 
associated credit cards that can overshadow 
the benefits of the loyalty program. 

Commissioned by COLLOQUY, a LoyaltyOne Research 
Group, Environics Research Group developed a method¬ 
ology and online comparison tool that allows consumers 
to determine which rewards programs get them to the 
rewards they want as quickly as possible, based on 
their individual shopping patterns, program features 
and attributes. COLLOQUY has also provided financial 
compensation to Golden Girl Finance for promotion of 
the research and online tool. 
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Faster thaw Lightning 


NHL playoffs. Habs fans 
euphoric after sweep- 
clinching win over 
Tampa Bay in Montreal 


Max Pacioretty scored on a 
power play with 43 seconds 
left to play as the Montreal 
Canadiens completed a four- 
game sweep of the Tampa Bay 
Lightning with a 4-3 victory on 
Tuesday night. 

Montreal now faces a long 
wait for the Eastern Confer¬ 
ence semifinal against the 
winner of the Boston-Detroit 
series. 

Pacioretty was parked on 
the doorstep to bang the re¬ 
bound of Thomas Vanelc’s shot 
past Kristers Gudlevskis to 
send the 21,273 spectators into 
a frenzy. 

The Canadiens entered 



Canadiens Lightning 


the third period up 3-1 with a 
29-13 shot advantage, but the 
Lightning tied it by the 6:31 
mark on goals from Victor 
Hedman and Tyler Johnson. 

A tripping penalty on Ced¬ 
ric Paquette with 2:11 left 
to play allowed Pacioretty to 
get the winner on Montreal’s 
second power-play goal of the 
series. 

Daniel Briere, Lars Eller and 
Brendan Gallagher also scored 
for Montreal. Ondrej Palat also 
scored for Tampa Bay, whose 
rookie-laden lineup could not 


Sweep talkers 


1993 

Montreal’s win Tuesday night clinched 
the Canadiens’ first sweep since they took 
the Buffalo Sabres out in four straight 
in 1993 en route to the last of their 24 
Stanley Cups. 


keep pace with Montreal. The 
Bolts also played the series 
without No. 1 goalie Ben Bish¬ 
op, who has a left arm injuiy. 

For a second straight game, 
the Bell Centre was at a fe¬ 
ver pitch with old-time pop 
star Ginette Reno singing the 
Canadian anthem. But while 
it took Rene Bourque only 11 
seconds in to score the first 
goal in Game 3, this time it 
took 2:24 for Briere to open 
the scoring. 

THE CANADIAN PRESS 


Around the playoffs 


• Bruins 3, Red Wings 0 . 

Tuukka Rask finished with 
a 23-save shutout to give 
the Boston Bruins a 3-0 
win over the Detroit Red 
Wings on Tuesday night 
for a 2-1 playoff series 
lead. 

• Rangers 4, Flyers 1. Derek 
Stepan, Martin St. Louis, 
Dan Girardi and Dan 
Carcillo scored goals, 
leading the New York 
Rangers to a 4-1 win over 
the Philadelphia Flyers in 
Game 3 on Tuesday night. 
Henrik Lundqvist stopped 
31 shots to give the Ran¬ 
gers a 2-1 lead in the best- 
of-seven series. Game 4 is 
Friday in Philadelphia. 

THE ASSOCIATED PRESS 


NBA playoffs 


DeRozan carries 
Raptors past Nets 

DeMar DeRozan poured 
in 30 points to lift the To¬ 
ronto Raptors to a 100-95 
victory over the Brooklyn 
Nets in Game 2 of their 
playoff series Tuesday, 
showing none of the post¬ 
season jitters that had 
plagued him in Game 1. 

The best-of-seven East¬ 
ern Conference series is 
tied at one game apiece. 

Amir Johnson had 16 
points and nine rebounds, 
Jonas Valanciunas had 15 
points and 14 boards for 
his second double-double 
of the series, while Kyle 
Lowiy had 14 points, nine 
boards and six assists. Pat¬ 
rick Patterson added 12 
points and nine rebounds 
for the Atlantic Division 
champions. 

Joe Johnson topped the 
Nets with 18 points, while 
Deron Williams had 15, 
Mirza Teletovic added 14, 
and Kevin Garnett fnished 
with 13. 

Toronto outrebounded 
Brooklyn 52-30. 

The series shifts to 
Brooklyn for Game 3 on 
Friday and Game 4 on 
Sunday, the Canadian press 



“I think it’s just in the 
DNA. Everybody don’t 
have it, everybody’s 
not born with it. Can't 
buy it at Costco or 
Walgreens. It's in the 
DNA.” 

Nets forward Paul Pierce, explaining 4 
his career-spanning ability to come 
through in crunch time. Scan the above 
image to view a gallery of some of 
Pierce’s clutch moments. 
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Dreams of Olympics 
keep skips in the game 



Kevin Martin is retiring from curling with an Olympic gold medal and 18 Grand Slam titles under his belt, getty images file 


Curling. Gold-medal 
winner Martin, 47, 
won't be joined by 
other veteran skips in 
retirement quite yet 


When Kevin Martin decided 
to retire this year, he thought 
he’d have plenty of company. 

The dean of Canadian curl¬ 
ers — with four national titles, 
a world championship, both a 
gold and silver at the Olympics 
and a record 18 Grand Slams 
on the World Curling Tour 
— looked around and saw 
plenty his age or older holding 
brooms. 

“I thought this year there 
would be a lot of guys retir¬ 
ing,” Martin, 47, said Tuesday. 
“I thought I would just be one 
of the many. As it turns out, 
I’m the only one. There’s no¬ 
body else, I’m the only guy!” 

Instead of retiring, other 
senior skips have played a 
game of musical chairs as 
teams have reformed and 
players have moved about the 
country. And Martin says the 
desire to secure that all-im¬ 
portant Olympic berth is the 
reason. 

“The shuffling I think is 
completely because of the 
Olympics and that curling has 
become a four-year sport,” he 
said. 

Younger teams are looking 
at skips at or near 50-plus and 
wondering whether they have 
what it takes to compete, not 
just next season but also down 
the road. 

And those skips who have 


never won that Olympic berth 
(as Martin did three times, fail¬ 
ing to earn a medal in 1992) are 
reluctant to give up while they 
think there’s still a chance. 

Manitoba’s Jeff Stoughton, 
50, who has parted ways with 
his former team and formed a 
new one and Ontario’s Glenn 
Howard, 51, who has seen his 
squad fragment as well, are 
cases in point. 

“It’s hard I think for young 


guys to be with a 50, 51, 52 or 
whatever age guy and think 
four years down the road,” 
Martin said. “That’s not easy. 

“Jeff and Glenn still play 
brilliantly but will they in four 
years? I don’t think they can 
answer that.” 

The result has been a lot of 
movement. 

“It’s really exciting. It’s 
probably the most excitement 
I’ve seen in our sport in a long 


time,” said Martin. “I think the 
young guys that are coming up 
are dealing with it really well 
by doing all of these shalceups 
and tiying to figure out how 
they can get the very, veiy best 
team.” 

The latest move was Kevin 
Koe’s former Alberta team, 
which is the reigning national 
champion, picking up for¬ 
mer B.C. skip John Morris on 
Tuesday to take them into key 


events next season, including a 
return trip to the Tim Hortons 
Brier. It’s the first time the cur¬ 
rent men’s champion will get 
an automatic ticket without 
having to win a provincial title. 

Two younger teams at the 
elite level remain intact: Olym¬ 
pic gold-medallist Brad Jacobs, 
28, and his team from Sault 
Ste. Marie, Ont., and Mike Mc- 
Ewen, 33, from Winnipeg. 

THE CANADIAN PRESS 


MLB 


Jays’ homers 
come in 3s to 
ground Orioles 

Melky Cabrera, Brett 
Lawrie and Edwin Encar- 
nacion all belted three-run 
homers as the Toronto 
Blue Jays kicked off a 
six-game homestand with 
a 9-3 victoiy over the Bal¬ 
timore Orioles on Tuesday 
night at Rogers Centre. 

Lawrie’s eighth¬ 
inning blast to centre 
field cracked a 3-3 tie and 
helped make a winner 
of reliever Steve Delabar 
(2-0). Cabrera’s shot came 
later in the frame while 
Encamacion put Toronto 
(11-9) on the board with 
his homer in the sixth 
inning. 

Juan Francisco and Josh 
Thole chipped in with 
two hits apiece for the 
Blue Jays, who outhit the 
Orioles 9-8. Reliever Evan 
Meek (0-1) shouldered the 
loss for Baltimore (9-10). 

THE CANADIAN PRESS 


MLB 


Ellsbury sticks it to 
his former team 

Jacoby Ellsbuiy doubled, 
tripled, drove in two runs 
and made a sliding catch in 
his return to Fenway Park, 
helping the New York Yan¬ 
kees and Masahiro Tanaka 
beat the Boston Red Sox 
9-3 on Tuesday night. 

Ellsbuiy received a 
mixed reception in his 
first game as a visitor after 
seven seasons with the 
Red Sox before signing a 
$153-million, seven-year 
contract with the Yankees. 

Tanaka (3-0) allowed 
two runs on seven hits in 
7 1/3 innings with seven 
strikeouts and no walks. 

THE ASSOCIATED PRESS 


Audi 

Vorsprung durch Technik 


Rethink 

diesel. 




Spring Bonus 

Audi A6 TDI® 

SAVE up to 

s 4,000 


Southgate Audi 



1235-101 Street SW 780.462.2834 
southgateaudi.ca 


Bonus on in stock units. © 2014AudiCanada. *Based on the estimated fuel consumption rating, determined using Natural Resources Canada’s approved criteria and testing methods, of 5.3L/100km(highway)for the 2014 A6 TDI® Clean Diesel equipped with automatic transmission and a 73L Fueltank capac¬ 
ity. Estimated city rating is 8.5L/100km. Actual fuel consumption will vary based on driving conditions, driver habits and vehicle’s additional equipment. Refer to the Fuel Consumption Guide for Natural Resources Canada's ratings. European models shown with optional equipment that may not be available 
at the time of purchase. Offers end April 30th, 2014. and are subject to change or cancellation without notice. "Audi," "A6," "Vorsrung durch Technik” and the four rings emblem are registered trademarks of AUDI AG. "TDI Clean Diesel" are registered trademarks of Volkswagen AG. 
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ALBERTA’S #1-SELLING AUTOMAKER 1 HAS 
THE PERFECT WAY TO SPRING FORWARD. 


CANADA’S MOST AFFORDABLE MID-SIZE SEDAN 0 

2014 CHRYSLER 200 LX 


18798 

PURCHASE PRICE INCLUDES $2,600 CONSUMER 
CASH* AND FREIGHT. 


1 

1 

FINANCE 

FOR 




$ 107@4.29 A 

BI-WEEKLY* FOR 96 MONTHS 

WITH $0 DOWN 



Starting from price for 
2014 Chrysler 200 Limited shown: $24,885.* 


CANADA’S #1-SELLING CROSSOVER 

2014 DODGE JOURNEY CANADA VALUE PACKAGE 


*20398 

PURCHASE PRICE INCLUDES $2,000 CONSUMER 
CASH* AND FREIGHT. 


1 

1 

FINANCE 

FOR 

1 

1 


116 @ 4.29 A 

BI-WEEKLY* FOR 96 MONTHS 

WITH $0 DOWN 



Starting from price for 
2014 Dodge Journey SXT shown: $23,890.* 


THE MOST CAPABLE OFF-ROAD VEHICLE IN ITS CLASS V 

2014 JEEP WRANGLER 2-DOOR SPORT 4X4 


*20798 

PURCHASE PRICE INCLUDES $2,500 CONSUN 
CASH*, $1,000 BONUS CASH” AND FREIGHT. 


1 

■ 

FINANCE 

FOR 

j 

- 


118@4.29 % 

BI-WEEKLY* FOR 96 MONTHS 

WITH $0 DOWN 



CANADA’S MOST AWARDED SUV EVER 

THE 2014 JEEP GRAND CHEROKEE LAREDO 


39998 

PURCHASE PRICE INCLUDES FREIGHT. 


■ 

■ 

FINANCE 

FOR 

■ 

■ 


$ 226@4.19 % 

BI-WEEKLY” FOR 96 MONTHS 

WITH $0 DOWN 



Starting from price for 
2014 Jeep Grand Cherokee Overland shown: $57,590.* 







































See that symbol? It means you can scan the photo below with your Metro News app to 
see a video of the concept GLA Mercedes-Benz unveiled in Shanghai last year 




Without the sloping roof of the CLA, 
the GLA is 20 centimetres shorter. The 
hatch opening therefore accommo- 
dates bulkier — not longer — items. 


3 Lincoln MKC 

Base price: $41,800 
New Ford Escape-based 
model should do well in an 
expanding category. 


2 BMW XI 

Base price: $39,100 
Attractive base wagon 
emphasizes economy over 
performance. 
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2015 Mercedes-Benz GLA 


Market position 


•Type. Four-door, all-wheel 
drive compact wagon. 

• Engines (hp). 2.0-litre DOHC 

14, turbocharged (208, 355 in 
the GLA45 AMG) 

• Transmissions. Seven-speed 

automated manual with 
paddle-shift controls. 

• Base price (incl. 

destination). $42,500 (est.) 


The GLA, based on the 
CLA sedan, is an example 
of high-end automakers 
introducing lower-priced 
products. The trick is to 
do it without alienating 
traditional buyers who seek 
the exclusivity of a luxuiy 
brand. 


• Rounder styling separates 
GLA from the larger GLK 

• Base four-cylinder engine 
generates decent power, but 
performance AMG version 
blows it away 

• Seems as though the 
manual transmission era is 
over at Mercedes-Benz 

• Attractive base price could 
rapidly escalate unless option 
list is avoided 

• Expect this model to rival 


Front airbags; side-impact 
airbags; side-curtain 
airbags; driver’s side knee 
airbag; anti-lock brakes; 
traction control; stability 
control. L/100 km (city/ 
hwy) 8.2/5.5 (base 2.0, est.) 


the CLA sedan in popularity. 


A frugal option from Mercedes 


Compare 


- 


I Acura RDX 

Base price: $ 43,200 
Less sporty than first-gener¬ 
ation model, but a powerful 
V 6 makes it a winner. 


Review. How a car 
that could have been 
a compromise actually 
ended up being 
anything but 


MALCOLM GUNN 

wheelbasemedia.com 

Mercedes-Benz traditionally 
caters to its financially comfort¬ 
able clientele with some deli¬ 
ciously desirable machineiy. 
But in North America, the auto¬ 
maker is making an equally 
strong pitch to a younger, less 
affluent audience by introdu¬ 
cing the 2015 GLA wagon. It’s 
a companion model to the 
coupe-like 2014 CLA sedan that 


resides at the lower-priced and 
fuel-frugal end of the market. 

Mercedes-Benz isn’t alone 
here. Other premium-oriented 
brands, notably Audi and BMW, 
are launching similarly sized, 
or even smaller cars. By doing 
so, they are improving their re¬ 
spective corporate average fuel 
economies (CAFE) in accord¬ 
ance with the U.S. government 
regs. The GLA, which launches 
in Canada this fall, gives entry- 
level Mercedes-Benz shoppers a 
clear choice of vehicles that ac¬ 
tually compromise little in the 
way of power and features. 

Those who prefer the 
smooth look of the CLA sedan 
can choose that route, while 
the more practically minded 
can opt for the sport-wagon 
look and added canying cap¬ 



acity of the GLA. Each car has 
its pluses and minuses, but the 
form-over-function CLA will ul¬ 
timately be sharing a big slice 
of the econo-luxuiy podium 
with the GLA. 

Given their commonality, it 


makes sense that the GLA and 
CLA share the same power- 
trains. The GLA250 4MATIC 
runs with a turbocharged 
2.0-litre four-cylinder that gen¬ 
erates 208 horsepower and 258 
pound-feet of torque. Step up 


to the GLA45 AMG (4MATIC) 
and those values increase to 
355/332. Although the displace¬ 
ments are equal, the AMG en¬ 
gine block has been strength¬ 
ened and its higher output 
turbocharger produces nearly 
twice the boost of the GLA250’s. 

Both powerplants use a 
seven-speed automated manu¬ 
al transmission with paddle 
shifters that produces quicker 
upshifts and downshifts than 
a traditional automatic/torque 
converter combo. 

Ultimately, the GLA-Class 
should be as enticing as the 
CLA, but should hold greater 
appeal for budget-minded buy¬ 
ers wanting more practical 
family transportation along 
with a three-pointed star af¬ 
fixed to the grille. 
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lt ? s quite satisfying to have that much water pressure at your beck and call, mike goetz 


Car wash. Don’t 
underestimate the 
ability of the self-serve 
car wash to both clean 
your vehicle and focus 
your mind 



The weather around here 
last weekend was still on the 
cool side — well below the 
shorts and T-shirt threshold. 
But the upward trajectory 
of temperatures was regis¬ 
tered and palpable in every¬ 
one’s mood, and evident in 
the way everyone strutted 
around town in unzipped 
jackets. 

I desperately needed an 
automotive action to ac¬ 
knowledge the change in 
weather fortunes. Since my 
appointment to switch the 
winter tires over to sum¬ 
mers was a still a week away, 
I decided to head over to my 


local self-serve car wash em¬ 
porium, where I would find 
that wonderful and slightly 
magic, high-pressure wand. 

Maybe I don’t get out 
enough, but I find it quite 
satisfying to have that much 
water pressure at my beck 


and call. And to have the 
end result of my command¬ 
ing to be a beautifully clean 
car, well that’s just icing on 
top of icing. 

On this occasion I felt 
the time was right to also 
power wash the floor mats. 


Salt was not expected for 
another seven months or 
so. The winter juice that I 
chased out of those mats 
was something to behold. 

Later in the day, after 
the mats had dried in the 
sun, I was reluctant to put 


Quoted 


“I guess they have better 
wands at Hogwarts, but 
it’s not likely I will get 
my hands on... those.” 

Mike Goetz, columnist 


them back in place inside 
the Honda. So clean were 
the mats, and so not clean 
were still the insides of the 
Honda. But they did go back 
eventually, after the teen¬ 
agers grudgingly did some 
vacuuming. 

I also value the self-serve 
car wash for its ability to 
focus the mind. It’s the time 
element thing. It’s amazing 
how much you can attend to 
if you know you only have 
three minutes in which to 
get it done. 

I only wish I could accom¬ 
plish other things in my life 
so well in three minutes. 

It definitely puts your 


mind in high gear. Not only 
are you working and focus¬ 
ing on your task as hard as 
you can, you are also simul¬ 
taneously making lots of cal¬ 
culations. Like ... 

“This area I’m work¬ 
ing on has to be clean. But 
should I move on to other 
areas? How much time has 
passed? Should I look? No, 
don’t look, keep going.” 

There is nothing more 
frustrating than running out 
of wand time with a fender 
to go. 

Actually there is one 
more level of frustration 
— finding you missed a big 
spot. Cars never dry as clean 
as they look when they’re 
wet. 

I guess they have bet¬ 
ter wands at Hogwarts, but 
it’s not likely I will get my 
hands on any of those as I’m 
not alumni. 

Still I’m completely 
happy with just the “car 
wash wand.” My time with 
them is the best three bucks 
I spend all week. I wield the 
wand, watch salt and grime 
float away on a river of my 
own making, and feel noth¬ 
ing but good. 
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HEAVYWEIGHT VEHICLES. 
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ALBERTA HONDA 

9525-i27th Avenue 
780 474 8595 


SHERWOOD HONDA 

30 Automall Road 
780 417 0005 


GO HONDA 

10220184th Street 
780 483 4024 


WHEATON HONDA 

9688-34th Avenue 
780 463 7888 


FRONTIER HONDA 

10 mins north of St. Albert on highway 2 
Morinville - 780 939 3670 


( 0 ) 


HONDA 

HondaAlberta.ca 



Alberta Motor Vehicle 
Industry Council 


#Limited time lease offers based on new 2014 Honda models. Lease examples based on a new 2014 Civic DX, model FB2E2EEX/2014 CR-V LX 2WD, model RM3H3EES, available through Honda Financial Services on approved credit. £1.99%/1.99% lease APR for 60/60 months. Bi-weekly payment, 
including freight and PDI, is $85.00/$135.00. Down payment of $0/$0, environmental fees, $0 security deposit and first monthly payment due at lease inception. Total lease obligation is $11,050/$17,550. Taxes, license, insurance, environmental fees and registration are extra. 120,000/120,000 kilometre 
allowance; charge of $0.12/km for excess kilometres. Retailer may lease for less. Retailer order/trade may be necessary. JMSRP is $17,185/$27,685 for a new 2014 Civic DX, model FB2E2EEX/2014 CR-V LX 2WD, model RM3H3EES, and includes $1,495/$1,695 freight and PDI. Taxes, license, insurance, 
environmental fees and registration are extra. Retailer may sell or lease for less. Retailer order/trade may be necessary. #/£/f Prices and/or payments shown do not include a PPSA lien registration fee of $10.76 and lien registering agent’s fee of $5.25, which are both due at time of delivery. Offers valid 
from April 1,2014 through April 30,2014 at participating Honda retailers. Offers valid only for Alberta residents at Honda Dealers of Alberta locations. Offers subject to change or cancellation without notice. Visit HondaAlberta.ca or see your Honda retailer for full details. 
















Offers include $2,500 manufacturer rebate and $1,565 
freight and air tax 


Offers include $2,500 manufacturer rebate and $1,665 
freight and air tax 


Offers include $500 manufacturer rebate and $1,700 
freight and air tax. 


APPLIES ONLY 
TO OPTIONAL FRONT CRASH 
PREVENTION MODELS 


WITH AVAILABLE 


Bi-weekly for 84 months with $0 down 


AS LOW AS 

0 % a s 750 

FINANCING* 

LOYALTY & CONQUEST 


CUSTOMER CASH 

For qualified customers towards 
most Ford SUV/CUV/Trucks 


I"A r < 


* 1.100 HI ! 

VALUE r|k F 


ON SELECT NEW 

FUEL-EFFICIENT 

2014 MODELS 


ENDS APRIL 30,2014 


WITH THE PURCHASE OR LEASE OF MOST 
NEW 2014 CARS, CUVs AND SUVs 

MAXIMUM LITRE LIMIT VARIES BY MODEL (UP TO 1.000L ON FOCUS) 
(UPT01.500LON ESCAPE) 






2014 ESCAPES $149 249^ $24,888 


mm 6.3L/I00km 45MPG hwy= 
i._1 9.5L/I00km 30 MPGcity 




Offers include $ 1,000 manufacturer rebate and $ 1,750 freight and air tax 


2014 FIESTA S4DR MANUAL 


2014 FOCUS S4DR MANUAL 


2014 FUSION S2.5L 


PURCHASE FINANCE FOR ONLY 


PURCHASE FINANCE FOR ONLY 


PURCHASE FINANCE FOR ONLY 


s 75 * 0 . 99 % 


85* . W 


s 139 299 % 

bi-weekly for 84 months with SO down 
OR PURCHASE FOR 

$ 22,818 


bi-weekly for 84 months with SO down 


bi-weekly for 84 months with $0 down 


OR PURCHASE FOR 


OR PURCHASE FOR 


$ 13,198 


$14948 


Well-equipped with: Front-Wheel drive (FWD), 
Anti-Lock Brake System (ABS), Side-curtain 
airbags and much more 

jfcU|.JIil.l.lBl.tlJ,l^!ll.l.'lAA4>il,l.mi:ULerj 


Well-equipped with: Manual air conditioning 
Power front windows, Auxiliary audio input 
jack and much more 

I i'i I idIWfJA-] WM i'i I yMJ 


Well-equipped with: Easy Fuel® capless fuel 
filler, Anti-theft perimeter alarm, Front-wheel 
drive (FWD) and much more 


WORLD’S 


wunw 




BEST-SELLING 

CAR NAMEPLATE 


825 

VALUE 


Enjoy the peace of mind of having your price locked in 

at the pump for up to 2,000 litres. Visit your Alberta Ford Store today. 


Go Further 

| albertaford.ca | 



(((Siriusxm )) 


Available in most new 
Ford vehicles with 
6-month 

pre-paid subscription 
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Coffee on the go 


fflF 


Attempting to 
consume your hot 
coffee or tea on the 
move and managing 
not to spill any can 
present a real chal¬ 
lenge. The Stainless 
Steel Travel Mug from 
Keurig (the company 
that makes those 
single-serving coffee 
makers and “K-Cups”) 
features a uniquely 
designed lid that 
opens with just one 
finger and, according 
to the manufacturer, is 
both leak-proof and 


double-walled construction will keep up 
to 14 ounces of beverages hot for four 
hours and cold drinks cold for 12 hours. 
The travel mug will also fit beneath nearly 
all Keurig machine models. Order one for 
$25 from keurig.com/accessories/keurg- 
stainless-steel-travel-mug. 


L 


i k 

XURIG r 

■ 



Parts department 


WHEELBASE MEDIA 


Here’s a good sign 



This item 
would make 
a great 
addition to 
anyone’s 
garage 
or office, 
whether 
for busi¬ 
ness or 
personal 
use. The 
retro-styled 
12-inch-diameter 
Cast Metal Garage Sign from Personal 
Creations (Item # 3002114) is made from 
recycled aluminum and is hand-painted. 
But best of all, it can be personalized 
with the owner’s name on top (up to 12 
letters) and with a brief message on the 
bottom (up to nine letters). The sign is also 
suitable for indoor and outdoor use, sells 
for $75 and can be purchased at personal- 
creations.com. 


A jack makes light work 

Michigan-based salvage artist Breclc Arm¬ 
strong of Moss Studios specializes in creating 
nostalgic home and office decor pieces, in¬ 
cluding this vintage Carjack Table Lamp. It’s 
made using an actual jack from early 20th 
century cars (pre-1920), when 
changing a flat 
tire on the family 
Model T Ford was 
about as common¬ 
place as filling 
it up with gas. 

Included with 
the table lamp 
is a handmade 
(in Chicago, Ill.) 

12-inch-diameter burlap 
shade with metal hardware 
that seems to fit well with 
the 17-inch-tall lamp. Arm¬ 
strong’s Carjack Table Lamp I 
sells for $490 and is available! 
through uncommongoods. 
com/product/vintage-car- 
jack-table-lamp. 



a 


A neat place to stash your trash 

Here’s a really useful item that also doubles 
as a conversation piece for your garage or 
recreation room. Garage Art has a wide 
selection of “bullet” trash cans featuring 
classic gasoline company logos. Included 
in the collection are Chevron, Flying A, Gil¬ 
more, Gulf and Mobilgas. 
Each 36-inch-tall by 
15-inch-diameter 
container is made 
from 100-per-cent 
recycled steel and 
is powder-coated (a 
heat-cured powdered 
paint) for durability. 
Also included is a 
removable 12-gallon 
plastic liner along 
with, of course, the 
pivoting, self closing 
door. You can order 
your favourite trash 
can for $250 from 
garageart.com. 



Autobahn for All 

Sales Event 



Save an additional 

$ 1,000 

until April 30 

on our most popular models, including the TDI Clean Diesel.** 


2014 Jetta 


Class-leading trunk space t 


Own it from 

(fid “ y O % 

A::.months* ^•/apr 


$1,764 

down payment 


PLUS AN 

ADDITIONAL 

DISCOUNT: 


$ 1,000 ca¬ 


prices as well engineered as our cars. 



Das Auto. 


1-800 DRIVE VW 


vw.ca 


*Limited time finance purchase offer available through Volkswagen Finance, on approved credit. Base MSRP of $16,385 for a new and unregistered 2014 Jetta 2.0L base model with 5-speed manual transmission, including $1,395 freight and PDI, financed at 2.9% APR for 84 months equals 182 bi-weekly 
payments of $84. $1,764 down payment. Cost of borrowing is $1,467 for a total obligation of $17,052. PPSA fee, license, insurance, registration, any dealer or other charges, options and applicable taxes are extra. **$1,000 available on cash purchase, finance or lease (through Volkswagen Finance, 
on approved credit) of a new and unregistered 2014 Jetta and certain TDI Clean Diesel models. Dealer may sell or lease for less. Dealer order/trade may be necessary. Offers end April 30, 2014 and are subject to change or cancellation without notice. Model shown: 2014 Jetta 1.8L Highline, $24,490. 
Vehicle may not be exactly as shown. Visit vw.ca or your Volkswagen dealer for details. "Volkswagen”, the Volkswagen logo, “Das Auto & Design”, "Jetta” and "Autobahn for All” are registered trademarks of Volkswagen AG. © 2014 Volkswagen Canada. 

























MY NISSAN 




qGETOUT 

&DRIVE 





SALES EVENT 


2014 NISSAN VERSA NOTE 


■ BETTER COMBINED FUEL EFFICIENCY THAN YARIS AND FIT + 

■ BEST-IN-CLASS TOTAL INTERIOR VOLUME* 

■ HIGHEST RESALE VALUE 



LEASE FROM 

*rq » n°/° 

APR 

SEMI-MONTHLY" PER MONTH 

FOR 39 MONTHS 


LtA5t rKUIVI 

59 OU *0 


DOWN 


FREIGHT AND 
FEES INCLUDED 


INCLUDES 

$ 1,000 

CASH BONUS 


QUTO 

oeo com. 


^v 2014 J.C 


.6 SLTech model shown* 



2014 NISSAN SENTRA 


■ BETTER COMBINED FUEL EFFICIENCY THAN CIVIC AND ELANTRA" 

■ STANDARD HEADLIGHT LED ACCENTS AND LED TAILLIGHTS 


LEASE FROM 


*69 0 


% 

APR 


PER MONTH 
FOR 39 MONTHS 


DOWN 


SEMI-MONTHLY" 


$ 0 


FREIGHT AND 
FEES INCLUDED 


INCLUDES 


*1,000 

CASH BONUS 


SR model shown* 



2014 ALL-NEW NISSAN ROGUE 


STANDARD FEATURES INCLUDE: 

■ AVAILABLE INTUITIVE ALL-WHEEL DRIVE 

■ BETTER FUEL ECONOMY (HWY) THAN ESCAPE AND CR-V + 

■ HIGHEST RESALE VALUE 


LEASE FROM 


*135 ■ 2.99"; *0 


DOWN 


SEMI-MONTHLY" 


SL AWD Premium model shown 
with Accessory Roof Rail Crossbars* 


PER MONTH 

FOR 60 months 


FREIGHT AND 
FEES INCLUDED 


,^ 2014 4^ 


FIND YOURS AT CHOOSENISSAN.CA OR YOUR LOCAL RETAILER 


A MVIC 


Alberta Motor Vehicl 
Industry Council 
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Five types of drivers we’re sharing the road with 



Recognize yourself? 

From texting to 
tailgating, here are the 
habits that make your 
commute dangerous 


STEVE 

cow 

For Metro 

Canada’s first online insur¬ 
ance marketplace (Kanetix) 
recently revealed that 84 per 
cent of respondents feel tex¬ 
ting while driving should be 
a criminal offence. However, 
many of us are clearly still typ¬ 
ing away behind the wheel. 

Here’s a friendly remind¬ 
er of the five worst drivers 
on the road. Are you one of 
them? 


The stats 


According to CAA, 
motorists who text while 
driving are 23 times more 
likely to be involved in a 
vehicular accident than 
non-distracted drivers. 


The Turbo-Charged Texter 

This driver is defined by 
the one thing that shouldn’t 
be attached to their hands - a 
smartphone. 

Instead of observing the 
road, the Turbo-Charged Tex¬ 
ter frantically taps away mes¬ 
sages while trying to juggle 
the navigation of a multi-ton 
vehicle. Is there anything 
urgent enough that a driver 
needs to text while in motion? 

Advice: Put your smart¬ 
phone away or pull over. You 
wouldn’t appreciate your doc¬ 
tor texting while performing 
gallbladder surgeiy, so don’t 
text while your job is driving 
a car. 

The Space Invader 

Tailgating other vehicles 
on the road perpetually, 
this myopic motorist causes 
others to incessantly check 
their rearview mirror and 
think, “If I just stomped on 
my brakes right now, this 
person would literally eat my 
tailpipe.” For the record, that 
is not a recommended tactic. 

Advice: Leave lots of dis¬ 
tance between yourself when 


following other vehicles. 
Also, get your eyes checked 
before you deserve vanity 
plates labelled “Mr. Magoo.” 

The Guess Where-To 

An age-old cliche, this 
driver has an inability to sim¬ 
ply depress a lever in order to 
signify his intended direction. 
Presumably lazy or unwit¬ 
tingly failing to transmit tele- 
pathically their navigational 
intentions, The Guess Where- 
To is especially dangerous 
when followed by The Space 
Invader. 

Advice: Use the tools your 
vehicle’s manufacturer has 
provided you. Operate your 
signal indicator. 

Speed Racer 

The most prevalent bad 
driving habit, the Speed Racer 
is defined by a need to excel 
one’s vehicle through urban 
gridlock by driving as fast as 
possible from red light to red 
light. This culprit may reach 
their destination five min¬ 
utes before everyone else, but 
they’re dramatically increas¬ 
ing their odds of crashing 


their car as well. 

Advice: Download an Enya 
album, slow down and follow 
the speed limit. You’ll get to 
your destination without put¬ 
ting other drivers at risk. And 
you’ll be quite relaxed. 


The Colour Blind 

Characterized by their inabil¬ 
ity to understand that traffic 
lights always turn from yel¬ 
low to red, this monochro¬ 
matic motorist often travels 
through stoplights, endanger¬ 


ing pedestrians and drivers 
alike. 

Advice: Pay attention. Re¬ 
member, a yellow light cau¬ 
tions you to stop before the 
onset of a red light — not 
speed up. 



metr©x 

LAR) 

A SAMSUNG 
HOME THEATER 
SYSTEM 

Find the Club Metro 
easteregg and scan for 
today's code to enter! 




DOWNLOAD 
METRO APP 



FILL SCREEN WITH SCAN EGG FOR 
IMAGE TO SCAN CODE 


No purchase necessary. Contest open to residents of Canada, excluding 
Quebec, who have reached 18 years of age or older. To enter, for complete 
contest rules, and alternate method of entry visit www.clubmetro.com 
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Sans cord: Volvo 
works on wireless 
car charging 



Induction charging. 

New system uses an 
electromagnetic field 
to transfer energy 
from the base station 
to the vehicle's battery 


JIL 

MCINTOSH 

Drived metronews.ca 


It’s possible today to charge 
your phone or your electric 
toothbrush without directly 
plugging it into the wall, but 
how about a car? It could 
happen one day, thanks to 
an experimental project by 
Volvo that could potentially 
eliminate the cords on elec¬ 
tric vehicles. 

“You don’t have to get the 
charging cable from the car 
and connect it to the grid,” 
says Crister Lunde, project 
leader for power electronics 
and electric propulsion sys¬ 
tems at Volvo Car Corpora¬ 
tion. “You just park in the 
right position, and it starts 
charging.” 

Called induction char¬ 
ging, the system uses an elec¬ 
tromagnetic field to transfer 
energy. It requires two in¬ 
duction coils, one of them 
located in a base station and 
the other in the vehicle. The 
coil in the charging base 
creates an alternating elec¬ 
tromagnetic field, while the 
coil in the car picks up that 
power and converts it back 
to electrical energy to charge 
the vehicle’s battery. 

Lunde says the wireless 
system’s charging time will 
essentially be the same as 
plugging the car in, but 
the real benefit is in the 
convenience. The charging 


Energy transfer 


“You don’t have to get 
the charging cable from 
the car and connect it to 
the grid. You just park in 
the right position, and it 
starts charging.” 

Crister Lunde, project leader for power 
electronics and electric propulsion 
systems at Volvo Car Corporation 


Facts and tips 


• Batteries use direct current 
(DC), while household cur¬ 
rent is alternating current 
(AC), and the system uses 
a converter to change AC 
to DC for charging. 


• Wireless charging could 
also be used for plug-in 
hybrids and extended- 
range vehicles, which plug 
in but also use gasoline 
engines for longer driving 
periods. 


• The wireless system is 
self-contained and can be 
safely used on rainy days. 


pad eliminates opening the 
trunk, getting the cord out, 
and plugging in both ends. 
The wireless system is an 
even better option if it’s rain¬ 
ing or the cord is dirty from 
being on the ground, he says. 

One of the issues the en¬ 
gineers are still working on 
is creating a failsafe object 
detection system. “If some¬ 
thing like a cat or a small 
child crawled under the 
car, the system must close 
down,” Lunde says. “It will 
stop operating until you 
remove them. They’re still 
working with this, and it’s 
still under development.” 

The system also needs to 
warn the driver if there are 
any metallic objects lying 
on the charging pad, which 
could interfere with the elec¬ 
tromagnetic field. 

Volvo isn’t the only com¬ 
pany working on inductive 
charging, which presents an¬ 
other issue. While each auto¬ 
maker would probably like 
to have a proprietary system, 
all electric cars will need to 
work with every wireless 
base. This would enable the 
eventual construction of a 
viable infrastructure of pub¬ 
lic charging systems, just as 
every gasoline pump nozzle 
fits every car’s filler neck. 
“It’s important for the fu¬ 
ture that there should be 
standards,” Lunde says. “The 
chargers will have to be the 
same. We want a free trans¬ 
fer that eveiyone can use for 
public charging.” 



David Morris Fine Cars, 17407-111 Avenue, 780-484-9000, davidmorrisfinecars.com Mercedes-Benz star dealer a™ 


Timeless vehicles. Limited time offers. 


Mercedes-Benz 


Take advantage of 3 payments waived and 0.9% financing for 24 months 
on ALL 2010-2012 Certified Pre-Owned models at the Spring Event. 


Become the new owner of a Mercedes-Benz Certified vehicle and enjoy: 

• Reassurance: 150-point certification inspection 

• Warranty: standard Star Certified warranty up to 6 years or 120,000 km 

• Confidence: complete vehicle history report 

• Security: 24-hour special roadside assistance 

• Peace of mind: five day/500 km exchange privilege 
For a complete listing, visit davidmorrisfinecars.com 


0 . 9 % 3 months" 

for 24 months payments waived 


Certified. Affordable. Luxury. 


Mercedes-Benz 


© 2014 Mercedes-Benz Canada Inc. *0.9% financing only available through Mercedes-Benz Financial Services on approved credit for a limited time. Available for 36 month finance on 
model year 2010-2012 Certified Mercedes-Benz (less than 140,000 km). Finance example based on a 2010 model: $25,000 at 0.9% per annum equals $704.12 per month for 36 months. 
Cost of borrowing is $348.39 for a total obligation of $25,348.39. Down payment may be required. * * First, second and third months payments are waived for finance programs on 
model year 2010-2012 Certified Pre-Owned Mercedes-Benz models. The payment waivers are capped up to a total of $500/month including tax for a Mercedes-Benz model. Vehicle 
licence, insurance, registration and sales taxes are extra. Dealer may lease orfinance for less. Offer may change without notice and cannot be combined with any other offers. $ee your 
authorized Mercedes-Benz dealer for details or call the Mercedes-Benz Customer Relations Centre at 1-800-387-0100. Offers end April 30th, 2014. 
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Nothing more than crummy wooden buggies in the beginning, you ran the risk of freezing to death or being randomly tossed over¬ 
board. At some point, the no-roof thing actually became pleasurable. Today, it's really about disguising your secret desire for freedom 

as practical family transportation... with a few exceptions 

The evolution of the convertible 


TODD D. 

BURLAGE 

www.wheelbasemedia.com 

It’s rather fun to watch the roof 
go up and down, isn’t it? Espe¬ 
cially the hardtop models. The 
Mercedes SLK, the Mazda Miata 
PRHT, the Volkswagen EOS and 
even the Ferrari 458 Spider are 
like real-life Transformers. Just 
push a button: It’s that easy. 

But on sunny days a mod¬ 
em convertible, with the roof 
down, will cook your head. Or 
soak you if you even so much as 
look at a cloud the wrong way. 

Put in that context, it’s 
tough to understand, the popu- 


Enough for Jon Voight 


In 1976 , Cadillac announced 
its Eldorado would be the 
‘last convertible in America/ 
prophetically holding that 
distinction until Chrysler 
saviour Lee lacocca unveiled 
the wildly popular Chrysler 
LeBaron convertible in 1982. 


• The LeBaron was built 
on the ubiquitous K-Car 
platform and sold 23,000 
units in its first year, 
which was more than 
seven times the sales 
projections. 


larity turbulence of the North 
American convertible in its 85 
years on the road. 

The automotive anomaly 
went from a curiosity in the 
1930s to a tragic James Dean 
snapshot of the 1950s to near 
extinction in the 1970s to resur¬ 
rection in the 1980s — and 
everywhere in between along 
the way. 

Demand for the convertible 
will never reach the levels of 
the 1950s and 1960s when the 
giant Lincoln Continental led 
the list of “Land Yachts” that 
became standard equipment on 
North American roadways. 

But with convertible classics 
such as the Chevrolet Camaro 
and Corvette and the Ford Mus¬ 
tang on the 2015 product list, 
this staple of driving freedom 
remains strong. “Whether it’s 
enjoying a lazy drive on a wind¬ 
ing two-lane or cruising to a lo¬ 
cal drive-in,” Rex Roy wrote in a 
tribute story for Popular Mech¬ 
anics, “summer and convert¬ 
ibles go together like lemonade 
and iced tea.” 

The evolution of the convert¬ 
ible has been dramatic, mainly 
because automakers and engin¬ 
eers have spent decades chasing 
design flaws caused from all the 
moving parts needed to open 
and close or attach and detach 
the roof. 

In the beginning, all cars 


were open air because they 
were nothing more than motor¬ 
ized horse buggies, where de¬ 
sign efforts centred on engine 
performance and reliability, 
not on creature comforts like a 
proper roof and side glass or a 
heating system that could keep 
the glass from fogging up in a 
frilly enclosed vehicle. 

The demands for improved 
safety and shelter led Cadillac 
founder Henry Leland to intro¬ 
duce the fully closed body de¬ 
sign in 1905. Leland’s basic ideas 
gained traction while engineers 


assigned to the development of 
convertible vehicles continued 
to battle design demons like 
leaks, drafts, noise and the 
painful consumer details of 
removing and reattaching the 
stubborn and fragile cloth roof 
contraption. 

By 1925, the closed-cabin 
vehicle controlled 90 per cent 
of the market, essentially cut¬ 
ting out the open-air era, but 
not deterring an underground 
push for a true “convertible” 
that would balance the freedom 
of openness with the comfort of 


AuNorthgate 2S2©» 

cmM asmmm 



j tyjiliiStfvttiftfat 

j*bL Northgategm.com J 

ST# U 3980 DVD POWER SIDE DOORS AND 
REAR HATCH QUAD SEATS WARRANTY INCLD. 


Come view our GM CERTIFIED used vehicles in comfort in our HUGE 60 
vehicle INDOOR showroom www.northgategm.com 
Northg. 13215-97 St Edmonton 

Call Direct 1.877.873.5552 


enclosure. 

The convertible needed 
a breakthrough, and it got 
one in 1939 when Plymouth 
introduced the first power-con- 
trolled top. The convenience 
was a brief boon, but the fruits 
of those improvements would 
have to simmer as automobile 
production in North America 
was all but halted for six years 
during the Second World War 
from 1939-’45. But a booming 
post-war economy, fresh de¬ 
signs from General Motors and 
some slick concepts from Ford 
helped push demand for the 
convertible through the 1950s 
to more than five per cent of all 
new car sales, it’s highest level 
on record. 

Ford controlled much of the 
convertible market in the 1950s 
with its popular Thunderbird 
and Fairlane models. General 
Motors, meanwhile, was mak¬ 
ing a mark with its “hardtop” 
convertible design in the Cad¬ 
illac Coupe de Ville and Buiclc 
Roadmaster. The hardtop con¬ 
vertibles were constructed with 
a fixed roof and not built with 
the manual top-off, top-on de¬ 
sign. But the pillarless look and 
disappearing side windows of¬ 
fered the feel of a convertible 
with the added protection and 
safety of a closed vehicle. But, 
when it was off, the roof needed 
go someplace, which was far 
from handy on long journeys. 

The popularity of Ford 
models and the success of the 
GM hardtops kept convertible 
demand levels at about six per 
cent of the automotive market 
through the 1960s, and right up 
until social events and econom¬ 
ic failure ended the Glory Days 
and put the North American 
convertible on the endangered 
list. The carefree attitude of the 
1950s and ’60s gave way to the 
recessive ’70s with two oil em¬ 
bargoes, government propos¬ 
als for expensive rollover crash 
protection, and a general disap¬ 
proval in the quality control of 
domestic automakers. 

Of course, the unmatched 
comfort of the traditional 
closed-air sedan will always 
keep the convertible in its iso¬ 
lated place among new car buy¬ 
ers, but the convenience of the 
metal folding top, for one, is 
helping to make it easier to jus¬ 
tify what was once considered a 
frivolous second-car purchase. 
A convertible as a primary 
mode of transport? Yes, indeed, 
as manufacturers now merge 
somewhat sensible transporta¬ 
tion and wind-in-your hair free¬ 
dom into one vehicle. 



The 2015 Corvette Zo 6 will be available as a convertible with about 625 horsepower. Often convertibles look odd with the roof up, but this design is superb 
and the platform doesn’t give up any strength, wheelbasemedia.com 




The Ferrari 458 Spider 

WHEELBASEMEDIA.COM 
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Horoscopes 


T Aries 

March 21 - April 20 

You know what it is that you 
want so now it's just about 
how you are going to get it. If 
your plans are being held back 
by a lack of cash, what 
happens today and tomorrow 
will help. But ultimately, the 
effort must come from you. 

¥ Taurus 

April 21 - May 21 

Mercury joins the Sun in your 
sign today and your mood 
will be better. The next three 
weeks are potentially the best 
of the year for you, so take 
advantage of the opportun¬ 
ities that come your way. 

H Gemini 

May 22-June 21 

Your feelings may be a bit 
fragile over the next 24 hours, 
so steer clear of people who 
are rude. Some days it is 
necessary to restrict yourself 
to your company. 

0 Cancer 

June 22-July 23 

Don't try to solve others' 
problems by yourself. Be 
generous, especially with time 
and sympathy, but recognize 
that the only way friends will 
solve their issues is by looking 
for them themselves. 

& Leo 

July 24 -Aug. 23 

Mercury, planet of the mind, 
crosses the career angle of 
your chart today, which means 
you will no longer be able to 
kid yourself about what is and 
is not possible. 

HP Virgo 

Aug. 24 -Sept. 23 

This is one of the best times 
of the year for you and it will 
get even better over the next 
few days as Mercury, your 
ruler, opens your mind to 
new possibilities. 


MAX: 9 ° 
MIN: 6 ° 


^ Libra 

Sept. 24-Oct. 23 

Whatever it is that you fear, 
you need to put a name to it 
because only then will you be 
able to face it and conquer it. 
Most likely you have been 
worrying for no good reason. 

Til Scorpio 

Oct. 24 -Nov. 22 

It may feel as if you have no 
control over what is going on 
in your life but that simply isn't 
true. You have, however, 
allowed people to dictate to 
you what you can and cannot 
do. It's time to make it clear 
that enough is enough. 

7^ Sagittarius 

Nov. 23 - Dec. 21 

While everyone is running 
around and bumping into 
each other as if the end of the 
world is nigh, you will be the 
picture of tranquility. That may 
mean you have no idea what is 
going on but there are times 
when ignorance is OK. 

1Capricorn 

Dec. 22 - Jan. 20 

Yours may not be the most 
flexible sign but it will pay you 
to make an effort to adapt 
today. You have a great deal 
going for you at the moment 
but to make the most of it, be 
less set in your ways. 

Aquarius 

Jan. 21 - Feb. 19 

You will learn something over 
the next 24 hours but if you 
are smart, you will keep it to 
yourself for now. What you 
find out about a situation 
could be beneficial. 

K Pisces 

Feb. 20 - March 20 

Sometimes it's good to get 
away from your duties and 
chores and lose yourself in 
activities you really enjoy. Such 
a time is now. sally brompton 


MAX: 4 ° 
MIN: 2 ° 


1 

2 
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Crossword: Canada Across and Down 


Across 

1. Daytime/nighttime 

5. Theatrical work,_ 

Godunov 

10. Havana's locale 

14. TV handyman Bob 

15. Mediterranean 
vacation island 

16. Kitchen's kiln kin 

17. Scrapes, budget- 
wise 

18. _of Canada 

20. Canadian brand of 
toilet paper 

22. Gather 

23. Ms. Skye of “Say 
Anything...'' (1989), 
and namesakes 

24. Painting subject 
(en francais) for 
Manet 

26. Terra_ 

27. _Desert (Located 

in the Yukon, it's 
endearingly called 
the world's smallest 
desert) 

31. _in Toronto 

32. Northern Ontario 

city,_Lake 

34._-_-soup 

35- Crows 
37- Pac. opposite 
when looking at 
Canada 

38. Canadian news¬ 
man Mr. Mansbridge 

39. _of the moment 

40. Invitees 
42. Monk's title 
43- Artsy statesman 
of ancient Athens 
45- Cosine or sine 
47. Wuthering 



See today’s answers at metronews.ca/answers. 

BY KELLY ANN BUCHANAN 
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Heights expanse 
48. Voyageur's 
transport 
49- The _ of 2014 
52. Frontman of Rush: 
2 wds. 

55- Rare baleen 
creature: 2 wds. 

58. Inactive 


59- Ms. Reid 

60. Boring tool 

61. Foster film 

62. Songstress Sheryl 

63. Lances 

64. Steel shade 
Down 

1. “_plaisir!" (Gladly, 

in Quebec) 


2. “Grace Kelly” 
singer 

3. Long-extinct mar¬ 
ine reptile of ancient 
waters, such as of the 
Yukon 

4. Team's sidelines 
cheers-leader 

5. Important happen¬ 


ing: 2 wds. 

6. Some woodwinds 

7. BC's Fraser, et al. 

8. 'Special' suffix 

9. Mediterranean isl. 
near Italy 

10. The second 'C' 
ofCIBC 

11. Iris' place 


12. Mr. Affleck's 

13. Colony critters 
19. Pusher-catching 
cop 

21. Beginner bets 

24. Sussex slammers 

25. Mr. Linkletter 

26. _diem! (Seize 

the day!) 

27. Quotes 

28. Baseball position 

29. ‘I hope', to Caesar 

30. Ms. Gilbert 

31. Baking meas. 

33- “Today” anchor 
Matt 

36. Northern Alberta 
town 

38. Mind your_ 

_Qs 

40. Mop &_(Floor 

cleaner) 

41. Canadian TV 
drama of 1996 to 
2000 that viewers 
were 'invested' in 
watching 

44. Haggler's concern 
46. Considering, as 
an idea 

48. Showbiz type 
49- Federal org. con¬ 
cerning broadcasting 

50. Beguiler 

51. It means 'Soil' 

52. Someone smit¬ 
ten's status 

53. Addition_ 

(Canadian plus-size 
clothing chain) 

54. Moray-like 
56. Occurred 

57- Beach structure 


Yesterday's Crossword 




How to play 

Fill in the grid, so that every 
row, every column and 
every 3x3 box contains the 
digits 1-9. There is no math 
involved. 


Yesterday's Sudoku 


MICHELE MCDOUGALL 
WEATHER SPECIALIST 

“My favourite part is reporting the weather. It 
fascinates me, and as we know around here, 
it's always changing, keeping forecasters on 
their toes" WEEKDAYS 5:30 AM 
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Digital 


School 


Step into tee World of 3D Design 


technical design college 

GET STARTED TODAY! 

CALL 780.414.0200 
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COM E I N-STORElFOR 


'X,PRINT,THEM 


DO NOT PAY FOR 90 DAYS* & DISCOUNTS OF UP TO 
$7000 ON SELECT 2013 MODELS 


Get a Lucky 
Cool Bunny with 
a free Gift inside 
with every Mazda 
purchase 


2014 

MAZDA 3 

#12265 


2013 

mazda3 

SPORT GX 


#12206 


ESACYX\CITJ\/ 


$0 down 

@*112,« 


I $0 down 

J@ s 99i« 


was 

i2Mmr 


2013 MAZDA 

MX-5 _ 

#32487D S 


2013 1AZDA 

CX-9 ^ 
AWD ^ 


2014 

SUNDANCE 


Borage 
spring i 


, loaded 

frWlTH 

Rather 


EDITION 


#52225 


$0 down 


Cash Rebate of $7000! 
*While Supplies Last* 


Come in to see our selection of 
SSE Mazda’s TMm ~ fMm 


o O ©[M® o 0EQGS? CQDPDQ o 


SUNDANCE www. sundance mazda. ca 

toll free 1.877.633.8436 I Il'P’ m 


zoom west: 17990-102A VE gil™ ~~ « chad u kt e eeseeee™ 

ALL PRICES AND PAYMENTS INCLUDE FREIGHT, PDE AND BLOCK HEATER BUT ARE PLUS APPLICABLE TAXES. PRICES ARE NET OF MANUFACTURER CASH REBATES AND IN LIEU OF 
SUBVENTED FINANCE RATES. PAYMENTS BASED ON 96 MONTH TERMS @3.99% APR ON MAZDA 3 SPORT (COST OF BORROWING #3001.20), AND 3.99% APR ON 2013 CX9 (COST OF 
BORROWING $6101.32). PAYMENTS ON 2014 MAZDA3 BASED ON 84MTHS @3.79% APR, COST OF BORROWING $2525.22 ON APPROVED CREDIT. OFFER EXPIRES APRIL 27TH, 2014, 
SEE DEALER FOR DETAILS. 



































